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Ed’s notE

A sLAP IN THE FAcE
or the past 15 months, South Africa’s 
trucking industry has been subject to a 
spate of violent attacks allegedly carried 
out in the name of protest action aimed at 
preventing foreign nationals from taking 

local jobs
Ironically, one of the latest victims was a Cape-based 

truck driver, bernard Groenewald, who died of injuries 
sustained when his vehicle was petrol bombed on the N1 
near Touws River in the early hours of June 2. 

South Africa’s Road Freight Association (RFA), estimates 
that about 213 lives have been lost and about 1 200 vehicles 
and cargoes destroyed since March 2018. The association 
puts the cost to the economy at about R1,2 billion. 

Moreover, stakeholders in the road-transportation 
industry have warned that the sector – which is estimated 
to contribute about R121 billion to the economy on an 
annual basis – is at risk of slowing substantially as a result 
of the incidents of intimidation and violence. 

With the country’s gross domestic product (GDP) already 
having dropped by 3,2 percent in the first 
quarter of the year – contributing to an 
erosion of growth in the transport sector 
– there are fears that continued attacks 
on trucks will exacerbate the negative 
impact. Equally worrying, economists 
have cautioned that the Port of Durban 
could find itself faced with a dwindling 
number of imports and exports if attacks 
continue along the N3. 

Gavin Kelly, CEO of the RFA, says 
the intensity of intimidation and the 
vehemence of violence appear to 
underline the seriousness of the 
protesters’ demands, with drivers feeling 
that any threats made against them will 
be carried out. The industry, he warns, is 
faced with much uncertainty. 

Further, in his column in this edition 
of focUs, Mike Fitzmaurice, CEO of 
the Federation of East and Southern 
Africa Road Transport Associations 
(Fesarta), warns that the South African 
situation is likely to escalate into regional 
chaos. He says he has been informed 
that Zimbabwean, Zambian and other 
national truck driver associations intend 
to take retaliatory action by targeting 
and eliminating South African drivers who 

attempt to cross into their countries.
In an effort to bring the seriousness of the situation to 

government’s attention, Fitzmaurice says Fersarta has 
endorsed a suggestion by the RFA that South Africa needs 
No Truck Days to bring home to authorities the importance 
of road transport as the lifeline for the survival of the 
country’s economy. 

While he admits that such a decision would cause a crisis 
for fuel and industrial supplies – and paralyse ports such 
as Durban and Cape Town – he says the aim would be 
to ring an alarm bell in some inner recess of government 
and spur some action. The way Fitzmaurice sees it, a task 
force appointed by government to investigate the issue of 
foreign driver employment represents a slap in the face for 
an embattled transport industry – “an unsuitable response 
to sheer anarchy and bloodshed”. 

WYNTER MURDOCH

•  Mike Fitzmaurice’s Driving Africa column appears on Page 8. 
    Wanita Wallace’s Road to Hell report appears on Page 18.

f

South Africa’s Road Freight Association 
estimates that about 213 lives have been 

lost and about 1 200 vehicles and cargoes 
destroyed since March 2018.
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INTRODUCING THE SCANIA 
NEW TRUCK GENERATION
helping our customers make smart business decisions.

At Scania we set benchmarks, taking innovation to a whole new level. With over 100 years of game-changing 
innovation and craftsmanship built into our DNA, we ensure that our customers reach the height of profitability. 
While our competitors may argue that they’re pushing the limits to drive customers business forward, we have only 
one thing to say, there are no limits. We are leaders in sustainable transport systems.

TRANSPORT SOLUTIONS SO ADVANCED IT’S ALMOST UNFAIR.

Scania Southern Africa  www.scania.com/za

www.scania.com/za
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GETTING socIAL
Haven’t yet seen focUs on social media? Not to worry, here are some of our most popular posts from the last month.

follow Us 
facebook.com/focus_mag 
twitter @FOCUSmagSA  
instagram @focusontransport
Find us on LinkedIn
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6335 MBSA Arocs Print GENERIC (297x210) FA

A Daimler Brand

The Arocs. A new era of trucking is here.
There isn’t a challenge that the highly capable new Arocs can’t handle and it is now 
available in South Africa. With robust construction, unmatched safety features, low 
overall running costs and a new efficient engine, the Arocs is able to take on any task 
with ease. The Arocs also comes in a variety of configurations, making it the perfect fit 
for any job. Welcome to a new era of trucking.
 
Visit www.mercedes-benz.co.za/trucks for more information.

The Arocs. A new era of trucking is here.
There isn’t a challenge that the highly capable new Arocs can’t handle and it is now 
available in South Africa. With robust construction, unmatched safety features, low 
overall running costs and a new efficient engine, the Arocs is able to take on any task 
with ease. The Arocs also comes in a variety of configurations, making it the perfect fit 
for any job. Welcome to a new era of trucking.
 
Visit www.mercedes-benz.co.za/trucks for more information.
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coVEr storY

MAN’s FLEET 
FLAGsHIP REFINED

ne of South Africa’s undisputed, preferred 
long-distance haulage trucks has won 
various accolades for performance 
efficiencies in recent months – and it was 
voted Truck Test Champion in 2017 for both 

fuel efficiency and payload productivity by this magazine.
The TGS 26.480 6x4 bLS EfficientLine sports a number of 

technical specifications that optimise driveline efficiencies 
– such as the proven D26 Commonrail MAN engine, MAN 
TipMatic TX automated manual transmission with direct-
drive top gear ratio, and single-reduction rear drive axles 
with four-bag per axle air suspension.

Although fuel efficiencies are further enhanced through 
aerodynamic packages fitted to the cab ex-works; including 
roof spoiler, cab side air deflectors and extended door 
panels which neatly cover the cab step-wells, energy-
efficient “under-the-skin” components and tyres also 
contribute handsomely to optimised fuel usage while 
ensuring best-in-class turn-around times.

Now the well-known German brand has made Emergency 
brake Assist (EbA) a standard feature too, adding to the 
well-known safety packages of Lane Guard System and 

Adaptive Cruise Control, which took entry-level safety 
features such as Anti-lock braking, Anti-Skid Regulation 
and integrated braking systems – known as brakeMatic in 
the MAN world – to the next level.

To pamper the driver even more in a truck cab which is 
known to be the most comfortable in long-haul, MAN has 
now made a driver refrigerator oddments box a factory-
fitted standard feature – another specification which 
ensures an ergonomic operator workstation for drivers.

In short, a payload productivity-assured prime mover, 
with best in class fuel efficiency, boasting leading safety 
features and various driver-support systems and features, 
must be the product of choice in long-haul trucking. 
Wouldn’t you agree? f

Man aUtoMotiVE soUtH africa adds EMErgEncY BraKE assist as a standard fEatUrE

o MAN has now made a driver 
refrigerator oddments box a 

factory-fitted standard feature.
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Africa’s most comprehensive business platform 
for the truck, bus and commercial vehicle sectors.

18-21 September 2019
JHB Expo Centre, Nasrec

www.futuroad.co.za

Book your space now
Tracy Gounden | Tracy.Gounden@za.messefrankfurt.com

Engage with over 400 Sub-Saharan visitors looking to source 
new products and solutions. 

Unparalleled 4-day industry platform that saw 43% increase in 
visitor attendance in 2017.

sold out

Co-located with

Engage with over 400 Sub-Saharan visitors looking to source 

Futuroad is where you need to be

sold out
74% 

Ultimate meeting place to launch new services and 
innovations to a captivated audience from over 50 
different countries.

Generate sales, grow your brand and  walk away 
with powerful new leads.

•

• 

•

• 

www.futuroad.co.za
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driVing africa 

GovERNMENT FIDDLEs 
wHILE TRucks buRN 

he latest newspaper 
reports of violence 
perpetrated by 
so-called truck-
driver associations 
all around South 

Africa are further evidence of the 
disconnect between government and 
the industries that are battling to keep 
a declining economy on track.

The shocking statistic from the 
RFA that 213 truck drivers have 
been killed in the past year, with 
an absolutely indifferent response 
from the authorities, is evidence that 
the government is too busy playing 
politics to deal with the real crises 
facing the industry. The situation is 
an extension of widespread terrorism 
in the construction industry, where 
armed “association” hit men invade 
sites and threaten workers. 

That so much chaos can be caused 
without a single arrest, is further 
evidence of the incompetence or 
corruption that exists in the country’s 
police force, which appears to have 
been told not to irritate unions or 
associations. 

Although at least 74 trucks and 
cargoes worth about R100 million 
have been burnt over the past three 
months alone, the attitude of law 
enforcers seems to be: “Don’t take 
much notice of the companies 

involved – the insurers will pay, and it 
is all tax deductible.”

In most other countries, the police 
and army would have been deployed 
instantly and would be out in force to 
stop this outrageous behaviour, but, 
instead, we have an “inter-ministerial 
task team”, which will no doubt meet 
occasionally to discuss the topic. 

This is an unsuitable response to 
sheer anarchy and bloodshed, and 
the decision to “investigate” the 
issue of foreign driver employment 
is a slap in the face for the embattled 
transport industry, which suffers from 

incompetence and corruption in the 
South African driver training and 
testing system.

The fact that eight out of ten 
people who apply for employment as 
truck drivers – using valid or bought 
South African licences – cannot 
drive a modern, heavy vehicle, 
has been long reported but totally 
ignored, while we have a Seta-based 
Transport Education Authority with 
bloated funding and no useful action 
to resolve the issues. 

The situation in South Africa mirrors 
recent chaos in countries to the north, 
when drivers refused to cross between 

fEsarta EndorsEs a 
sUggEstion BY tHE road 
frEigHt association (rfa ) 
tHat pErHaps soUtH africa 
nEEds a fEw “no trUcK 
daYs” to Bring HoME to 
aUtHoritiEs tHE iMportancE 
of road transport as tHE 
lifElinE for tHE sUrViVal 
of tHE coUntrY’s fragilE 
EconoMY

t

Zambia and the Democratic Republic 
of Congo, due to the possibility of 
being killed by criminals, police or the 
army. The situation virtually paralysed 
the economies of both countries. 

The South African situation is 
very likely to escalate into regional 
chaos as Fesarta has received a 
communication that Zimbabwean, 
Zambian and other national truck-
driver associations intend to retaliate 
by targeting and eliminating South 
African drivers who attempt to cross 
into their countries.

Fesarta endorses the suggestion by 

the RFA that perhaps we need a few 
No Truck Days in South Africa to bring 
home to authorities the importance 
of road transport as the lifeline for the 
survival of our fragile economy. 

Although such a decision would 
paralyse the ports of Durban and 
Cape Town and cause a total crisis 
for fuel and industrial supplies, it 
might ring an alarm bell in some 
inner recess of government and 
stir into action one of the ten 
transient transport ministers, who, 
without addressing problems, have 
occasionally occupied the position 
over the past 20 years. f

MiKE fitzMaUricE  is the CEO of the Federation of East and Southern Africa Road Transport Associations (Fesarta). He has 42 
years of experience in the transport and logistics industry with several major companies in South Africa, as well as overseas exposure 
with some of the leading transport companies in six European countries. Since 2004 he has established and run Transport Logistics 
Consultants. In May 2015 he became CEO of Fesarta.
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TOTAL RUBIA OPTIMA
Does your current oil have 
the latest speci� cation?

THE MOST TECHNOLOGICALLY ADVANCED RUBIA ENGINE OIL
Total presents RUBIA OPTIMA 15W-40. The new heavy-duty engine oil meeting 
API CK-4 formulated to optimise engine performance – pushing HDEOs to 
a higher standard surpassing API CJ-4.

*Independent laboratory test.
lubricants.total.co.za    catalog.total.co.za

www.lubricants.total.co.za
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firM adVicE

coRRIDoRs oF PRosPERITy

e hear much about 
transport corridors 
in Africa and how 
building and 
refurbishing roads and 
rail systems will help 

to focus infrastructure investment and 
create significant economic impact. 
Trans-border economic avenues will 
be designed to link landlocked African 
states to the coast, and ports to inland 
markets.

Talk of such corridors breathes 
life into plans to establish single-
gauge railway systems, road and rail 
concessions, bridges that carry freight 
and people, road-to-rail distribution 
networks and so on. Such are the 
pressures of over-use (especially 
roads) and at times a brutal climate, 
that the benefits of building adequate 
and reliable infrastructures are quickly 
diminished by the difficulties of 
maintaining them. 

Operating and funding structures 
and systems though private 
concessions and public/private 
partnerships has been severely 
hamstrung through waning desire 
for Africa’s commodities. Without a 
secure supply of freight, operating 
railways, for example, becomes 
near impossible. That said, there still 
appears to be considerable interest 
and finance – with strings of one sort 
or another – available for transport 
infrastructure development. 

For corridors to work effectively 

there needs to be an open border 
policy for the uninterrupted movement 
of goods along road and rail routes, 
with a single legal regime governing 
their carriage. Such regimes are 
not uncommon – the international 
movement of goods by road and rail 
in Europe is governed by two long-
established international conventions 
– the Contract for the International 
Carriage of Goods by Road (CMR) and 
the Contract of International Carriage 

of Goods by Rail (CIM) – which could 
fairly easily be adopted in Africa.

A glimmer of light is the African 
Continental Free Trade Area 
Agreement (AfCFTA), which has 
come into force with 22 ratifications. 
Nigeria is the only significant economy 
not yet committed to joining, but it 
is anticipated that the country will 
eventually do so. 

AfCFTA seeks to create the world’s 
largest free trade area by allowing 
for the free movement of goods and 
people between member states. It 
does not replace existing regional free 
trade agreements and is designed to 
transform the economies of African 
states. 

Trade patterns of African countries 
are currently dominated by resource 
exports to the developed and 
developing world, combined with 
imports of manufactured goods. Intra-
continental trade is limited – either 
because African economies are 
underdeveloped, or because tariff 

andrEw roBinson and 
MalcolM HartwEll,  of 
norton-rosE fUlBrigHt, 
discUss wHEtHEr, for 
trans-BordEr transport 
corridors to worK 
EffEctiVElY,  tHErE nEEds 
to BE UnintErrUptEd 
MoVEMEnt of goods along 
road and rail roUtEs, 
witH a singlE lEgal rEgiME 
goVErning tHEir carriagE

W

barriers are in place.  
A continent-wide free trade area 

will give countries specialising in 
particular goods a comparative 
advantage.  Removing trade barriers 
on imports will reduce import costs, 
in turn lowering consumer prices 
and providing a larger variety of 
African products in a unified market. 
Manufacturers and traders stand to 
benefit from increased demand from 
lower prices. 

Unfortunately, concerns over state 
sovereignty have always resulted in 
constrained access to neighbouring 
markets. Many economies are 
dominated by a single product or 
resource, and lowering tariff barriers 
on those entities have a significant 
negative short-term impact on revenue 
flow. As many of those countries do 
not have spare financial capacity to 
absorb the short-term loss of tariffs, 
they may not be in a position to lower 
those tariffs in the hope of achieving 
greater long-term economic success.

Other constraints on the free 
movement of goods – such as differing 
legal systems, carriage regimes and 
liability regimes – that may apply from 
country to country are more of an 
administrative problem, which can 
be resolved. The real barrier, which 
will require massive political will and 
perhaps some outlying countries to 
prove its success, relates to the short-
term loss of revenue that is caused by 
dropping trade barriers. f   

       @NLawGlobal 
 
MalcolM HartwEll  is a Durban-based director of legal firm Norton Rose Fullbright. He is a Master Mariner 
and the Head of Transport for Africa. andrEw roBinson  is a director based in Cape Town and Durban. He is 
the Practice Group Leader for Disputes, which includes transport.
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Always Visible0860 333 444 | sales@ctrack.co.za | www.ctrack.co.za

NEW
RELEASE

Benefits of Ctrack Iris camera system

·  Improve visibility on driver actions. 
·  Reduce fuel and cargo theft.
·  Reduce insurance cost and claims. 
·  Support safety by improving driver skills.
· Improve fleet efficiencies.
·  Increase security levels on your fleet.

Front & Rear facing 
Cab Camera

140° Angle Non IR

2 Way Comm System 
Auto Answer (Safe)

Video Recording
Lockable & Secure
SSD Storage

Rear Door Triggers
Door Open/Close 

Sensor

Trailer Camera
IP Cam + IR 

Temp Resistant

Onboard/Reverse 
Screen

Fatigue & ADAS 
Monitoring

• Infra-Red Option  
• Event Triggers  

• GPS Trip Playbacks  
• Voice Communication Support 

• Live Stream Video 
(3G module) 

Dash-Cam 
Option Includes: 

Ctrack’s New 
Camera Solution

Side Camera
Waterproof & Robust

Asset 
Monitoring

www.ctrack.co.za
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Vic’s ViEw

       

Vic oliVEr  is one of this country’s most respected commercial vehicle industry authorities, and has been in this industry for over 50 
years. Before joining the FOCUS team, he spent 15 years with Nissan Diesel (now UD Trucks), 11 years with Busaf and seven years with 
International. Do you have a comment or thought you would like to share based on this column? Visit www.focusontransport.co.za and 
have your say!

oPTIMIsING 
PRoDucTIvITy Is kEy

ollowing my previous 
report on the need 
to micromanage all 
vehicle operating 
and fixed costs in 
order to maximise 

profits in tough economic times, it is 
also necessary to optimise vehicle 
productivity.

In real terms, vehicle productivity 
is the ability of a suitable means of 
transport to continuously move goods 
or people within established time 
schedules, and at an acceptable cost. 
The vehicle should simultaneously 
provide high levels of availability and 
reliability over its expected lifetime.

Selecting a truck or bus without first 
examining the facts that lead to high 
vehicle productivity is often a common 
mistake made by transporters. Many 
operators base their selections only 
on vehicle performance; in other 
words on the ability to transport the 
most favourable number of goods or 
people, at the highest possible speed, 
and at the lowest possible cost.

Failure to consider all the elements 
that contribute towards vehicle 
productivity often leads to an 
improper choice. For instance, if a 
vehicle proves unreliable and spends 
a lot of time in a workshop, no income 
can be generated because it is not 
doing its job.

To achieve optimum vehicle 
productivity, many factors have to be 
considered:
•  Incorrect vehicle selection could 

adversely affect payload and trip 
times. before deciding on which 
make of new vehicle to buy, the 
purchaser should insist that the 
dealer supplies a simulated 
computer-generated road test that 
illustrates the performance of the 
vehicle.

•  The buyer should also insist on 
a computer-generated mass-
distribution drawing showing all axle 
loadings and compliance with the 
Road Traffic Act.

•  Third, a computer-generated 
vehicle operating cost estimate that 
illustrates the operating costs of 
running the vehicle over its expected 
life time, should be provided.

•  If vehicle parts and service back-up 
is not readily available, the vehicle 
will not always be available. The 
purchaser should carefully examine 
the dealer’s claim that the company 
can provide the full nationwide 
back-up that will be needed to keep 
the new vehicle continuously on the 
road.

•  If drivers have not been adequately 
trained on the vehicles, or are 
negligent, accidents will occur 
resulting in high incidence of 
lost time and vehicle downtime.                                                                                                              
Vehicle owners should ensure that 
their drivers are carefully selected, 

sElEcting a trUcK or 
BUs for a transport 
application witHoUt first 
EXaMining all aspEcts tHat 
contriBUtE to HigH VEHiclE 
prodUctiVitY is a coMMon 
MistaKE MadE BY opErators 

f
well trained and motivated to drive 
the vehicle in a professional manner 
at all times.

•  Truck and bus drivers play an 
important part in maintaining 
and lowering all variable vehicle 
operating cost factors and, 
therefore, need to be well trained 
and motivated. If preventative and 
regular vehicle maintenance and 
inspections are not carried out, 
unnecessary expensive roadside 
breakdowns will occur resulting in 
low vehicle productivity. 

 •  Preventative maintenance is 
necessary if high vehicle 
productivity is to be achieved. 
Preventative maintenance consists 
of regular routine inspections and 
maintenance that keep the vehicle 
and ancillary equipment, including 
trailers, in proper working order 
to ensure continuous, trouble-
free operation. It will also enable a 
technician or driver to detect any 
tell-tale signs of an impending 
failure, such as a fluid leak indicating 
the possibility of an expensive, 
imminent repair.

Time spent in carefully examining all 
the factors that contribute towards 
high vehicle productivity will be well 
rewarded. f
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www.shacman.com
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Hopping off

ENERGy LETHARGy?

s part of South Africa’s 
sluggish response 
to the growing 
worldwide concern 
about climate 
change, a carbon tax 

kicked in last month. Although it is 
aimed at big emitters of carbon, the 
increase in fuel tax will knock on to 
everyone else as well.

While a large number of people 
will complain that this is just another 
rip-off, there are also many South 
Africans who seem to be in denial 
about our energy problems. You’ll find 

lots of them in the northern suburbs 
of Johannesburg, where aggressive 
drivers and oversized vehicles are all 
too common. 

How serious are South Africans 
about saving energy? A few activists 
and non-government organisations 
are highly stressed about the 
pollution caused by coal, but there is 
no focus on the role that better public 
transport could be playing. 

Column after column in this series 
has emphasised the need to fix public 
transport; a low-budget step which, 
if done properly, could result in a 

saving of say, five-billion litres of fuel 
in private vehicles each year.

In late May, more than one-million 
youths took part in emissions protests 
in over 100 countries. They fear that 
“adults are sleepwalking towards a 
collapse in the global climate system”. 
If any young people in South Africa 
organised similar protests, I’m not 
aware of it.

Six years ago, the first Hopping 
Off column (July 2013) described the 
need for South Africans to instil a 
public-transport riding habit among 
children at an early stage. 

That column highlighted various 
education levels, pointing out that 
by the time children leave high 
school, they know almost nothing 
about scheduled public transport 

in the areas in which they 
live. South Africans with a 
tertiary education start 
overspending on cars as 
soon as they can. Those 
who can’t afford cars have 
to put up with high minibus-
taxi fares. Neither option is 
good for the economy.

The recent elections 
proved that economical 
transport is not high on 
anyone’s radar. Neither the 
ANC, nor the EFF (which 

claims to represent the poor and 
managed to get millions of people 
to vote for its candidates) made an 
issue of the high fares being paid by 
minibus-taxi users.  

The only politician who came close 
was Patricia de Lille who, as quoted 
in City Press on May 26, reminded us 
that “those fortunate enough to be 
employed spend a large part of their 
meagre pay packets on transport”.

Now that she is a cabinet minister, I 
wonder whether someone will tease 
her about the transport mess in Cape 
Town, which, ironically, developed on 

soUtH africa’s rEcEnt 
gEnEral ElEction proVEd 
tHat EconoMical transport 
is not HigH on anY 
political partY’s agEnda

a

her watch as mayor there. 
In August last year, Hopping Off 

raised this issue. We now read in 
Business Day about a major 
forensic investigation into the Cape 
Town Transport Authority, whose 
suspended boss has been “sitting at 
home for more than a year drawing 
R3-million a year, while questions 
about expensive electric buses 
remain unanswered”.

Other big cities in South Africa 
have similar transport problems. 
Take Germiston as an example. A 
few columns ago, I suggested that 
Metrorail should be shut down over 
weekends and replaced by a regional 
bus service. 

A recent visit to Germiston station 
on a Saturday morning confirmed 
my view. The station is the largest 
railway junction in South Africa, 
with passenger services radiating 
in six different directions – Leralla 
(Tembisa), Pretoria, Springs, Kwesine, 
Vereeniging and Johannesburg. 

My visit lasted only an hour – 
between 11:15 and 12:15 – but this was 
enough time to draw conclusions. 
During that period only one train 
passed through the station (going 
from Johannesburg to Springs). Two 
other trains arrived, but went back the 
way they had come – hardly providing 
the “connectivity” that transport 
consultants keep talking about. The 
number of passengers I saw could 
have been handled by two double-
deck buses. I am fairly certain that the 
same underperformance applies all 
over the country.

If rail is supposed to be the 
backbone of public transport, trains 
should run every 30 minutes, even 
during off-peak periods. Well, they 
don’t, and nobody seems to be 
complaining. If nobody cares about 
the existing railway, why bother with 
Gautrain expansion? f

       

VaUgHan MostErt  lectured on public transport issues at the University of Johannesburg for nearly thirty years. Through Hopping 
Off, Mostert leaves readers with some food for thought as he continues his push for change in the local public transport industry.
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www.faw.co.za | 087 700 2810
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Freight Carriers 6.130 FL 
3.5 ton

8.140 FL 
5 ton

15.180 FL 
8 ton

16.240 FL 
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28.330 FL 
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Freight

transport operators continue to choose the FaW brand for their low capital input, reliability and minimal operating costs. 
Because FAW prioritises minimal expense, through affordable capital and low running costs, owners get precisely what they 
need. Keeping total cost of ownership at an all-time low, is a hallmark of all FaW freight carrier trucks. With FaW, transporters 
benefit from industry-leading value-for-money, high-quality local manufacture and uncomplicated design. The net result of this 
is reliable and easy to maintain vehicles, combined with low fuel consumption for maximum affordability.
FaW’s dealer network, which is spread throughout the country, means further peace of mind. 

NOW ALSO IN

3.5 TON

www.faw.co.za
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facE to facE

MAHINDRA 
coMMERcIALs 

FoR sA?

ndia-based business conglomerate 
Mahindra & Mahindra is looking to expand 
its automotive operations in South Africa – a 
country which it regards as its second home. 
That’s the word from Arvind Mathew, the 
company’s chief of international operations, 

who was recently in Cape Town to attend the launch of the 
brand’s XUV300 – a new-generation, compact SUV.

In an interview in which Rajesh Gupta, chief executive 
of Mahindra SA, also participated, Mathew said the recent 
establishment by the company of an assembly plant 
outside Durban – which builds bakkies for the domestic 
market as well as for export – had underlined the Indian 
conglomerate’s commitment to South Africa.

“Mahindra has always seen the country as a second 
home and a base from which our continental market share 
can be grown. We believe our investment in the assembly 
facility reaffirms this view,” he said.

Gupta added that though local assembly of Mahindra’s 
bakkie line-up was an important step, it remained only an 
initial part of a long-term plan that would see the company 
increase employment as the plant became more complex 
through the addition of other models to the manufacturing 
mix.

Asked whether the local assembly of Mahindra trucks 
would form part of the strategy, Mathew said the company 
was considering the introduction of a selection of 
commercial vehicles to South Africa. However, a decision 
to build the vehicles at the Durban facility would be taken 
only at a later stage.

“It wouldn’t be difficult for us to add a commercial 
vehicle, another pickup or even one of our tractor models or 
heavy-duty power generator systems to the assembly line. 
Our intention is to fully develop the facility,” he said. “We see 
South Africa as a base from which to make the Mahindra 
name familiar to everyone across sub-Saharan Africa. We 
envisage the country as our export hub.”

According to Gupta, Mahindra SA already exports its 
products to several African countries that belong to the 
Southern African Customs Union, among them botswana, 
Lesotho, Zimbabwe, Zambia, Swaziland and Namibia. 

“Mahindra SA is celebrating its 15th year of operations. 
Apart from our presence in neighbouring countries, we 
have established dealerships in all the South African 
provinces – comprehensive facilities that handle sales, 
service and spare parts. With 65 dealers in cities and in 
towns across southern Africa, we have a growing footprint. 
Our intention is to pursue that trajectory,” he said.

Gupta described 2018 as an exciting year for the brand. 
“Our assembly plant was inaugurated, a number of vehicle 
product updates were implemented, and growth of about 
30 percent was achieved in a declining vehicle sales market 
– helping us to emerge as the second fastest growing 
original equipment manufacturer in South Africa. We are 
confident that in this fiscal year, starting with the launch of 
the XUV300 and few more products that are in the pipeline, 
our growth momentum will continue.”

Recently the company introduced to South Africa a 
selection of tractors from its 6 000- and 7 500-series line-
ups, along with a wide range of agricultural implements. 
“Mahindra is the world’s largest tractor manufacturer by 
volume, and many of our models are designed for markets 
that demand tough and efficient solutions,” said Gupta. “Our 
initial market study shows that these attributes are in high 
demand in South Africa.” 

Mathew added: “We see Africa as the future agricultural 
base of the world, and South Africa will always be Mahindra’s 
base for Africa.” f

witH soUtH africa tHE dEsignatEd BasE for indian Brand MaHindra’s EXpansion into 
africa,  coMpanY rEprEsEntatiVEs discUss tHE prospEcts of introdUcing a grEatEr rangE 

of coMMErcial VEHiclEs into tHE local MarKEt. wYntEr MUrdocH rEports

i

Rajesh Gupta, chief executive of Mahindra SA.

Arvind Mathew, 
company’s chief of 
international operations.
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INSTALLATION HAS
NEVER BEEN QUICKER.

THERE WHEN IT MATTERS

0860 12 24 36  |  fleetleads@netstar.co.za  |  www.netstar.co.za 

Netstar is the first fleet management solutions company to offer global  
OEM-approved wireless add-on accessories that make installation quicker, 
less intrusive, and easier to scale up. Whether you want to identify drivers 
and monitor their driving behaviour, or keep an eye on cargo & passenger 
doors – Netstar can have an essential system installed and running in no time! 
Other available features include the ability to remotely immobilise vehicles, 
know the temperature inside cargo areas, and implement a variety of controls 
through pressure & input sensors. The result is a solution that’s less disruptive 
to your operation, and that can easily be re-configured at any time.

www.netstar.co.za
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flEEt focUs

TRuckERs’ 
RoAD 

To HELL

or more than a year, newspapers and 
transport-focused websites around the 
country have carried reports of truck 
drivers being killed or injured – and their 
vehicles burnt or damaged – following 

acts of violence allegedly aimed at protecting the jobs of 
local drivers.

South Africa’s Road Freight Association (RFA), estimates 
that at least 213 lives have been lost and 1  200 vehicles 
and cargoes destroyed since March 2018, when the war 
on trucks began. The association puts the cost to the 
economy at about R1,2 billion.

Mike Fitzmaurice, CEO of the Federation of East and 
Southern Africa Road Transport Associations (Fesarta), has 
warned that the South African situation is likely to escalate 
into regional chaos. “We have received a communication 
that Zimbabwean, Zambian and other national truck-

driver associations intend to retaliate by targeting and 
eliminating South African drivers who attempt to cross into 
their countries,” he says. 

Speaking at a recent Transport Forum in Johannesburg, 
Mike Schussler, chief economist at Economists.co.za, 
described the violence and intimidation as internal 
terrorism on a large scale. “I think we should recognise 
it for what it is,” he said. “This has nothing to do with 
foreigners taking local jobs – I just want to clear up that 
misperception. What we have right now is anarchy. We 
have trucks burning on our roads, particularly on the 
N3 corridor, which is the lifeline of the South African 
economy.” 

Commenting on the unrest, Gert Swanepoel, managing 
director of UD Trucks Southern Africa, said in a statement 
headed Violence and Declining GDP Impact Truck Sales, 
that the country’s gross domestic product (GDP) had 

trUcK driVErs and rEprEsEntatiVEs of trUcKing coMpaniEs arE rUnning a gaUntlEt of 
ViolEncE and intiMidation – wHicH inclUdEs loss of lifE and dEstrUction of VEHiclEs 

and propErtY – as UnrEst grips soUtH africa’s road transportation indUstrY. 
wanita wallacE rEports

f
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dropped by 3,2 percent during the first quarter of the year, 
eroding some of the positive growth seen in the transport 
industry. “Another factor that is impacting negatively on 
the industry is the ongoing violence and attacks on trucks, 
especially along the N3 highway. 

“It is of vital importance that the government and police 
address and prevent these attacks on trucks and their 
drivers. Trucks form a crucial part of the economy and 
drivers’ safety is of utmost importance,” he said.

Minister of Police bheki Cele has reiterated that 
government is conducting a verification process to 
determine how many foreign nationals are employed in 
South Africa’s trucking industry. Quoted in the Sunday 
Times, he said: “The immediate thing, though, is that we 
stop the violence. but the verification process is one area 
we need to look into because the question has been 
raised – how many foreign drivers are there? Nobody 
knows. How many South African drivers are there? Nobody 
knows. So we said, ‘let’s do the verification and then we’ll 
talk about the figures, and if there are still shortages, all 
will be responsible to improve’.”

Fitzmaurice describes the reaction of government as 

unsuitable. “The decision to investigate the issue of 
foreign driver employment is a slap in the face for the 
embattled transport industry,” he maintains.

One of the organisations that has been named as 
being at the forefront of protests is the All Truck Drivers 
Foundation (ATDF), chaired by Sipho Zungu. Attempts by 
focUs to reach the organisation or Zungu for comment 
via telephone and Facebook proved fruitless.

However, the ATDF’s Facebook group – which has 4 900 
followers – states: “We need all South Africa citizen truck 
drivers to join and unite to save our jobs from being taken 
away from us to the foreign nationals.” It also states that 
this group is open only to South Africans – no foreign 
nationals are permitted to join.

According to the RFA, the ATDF’s demands include:
•  The immediate firing of all foreign nationals employed by 

transport companies;
•  Immediate employment of individuals supplied by the 

ATDF; 
•  Payment to the ATDF of R350 per person supplied per 

month; and
•  Giving the ATDF the power to control who a company 

employs. 
Gavin Kelly, CEO of the RFA, says drivers are being 

intimidated into participating in protest action and paying 
protection money to ensure their safety. “They are running 
for their lives,” he says. “Transporters have had to lay on 
extra security or escorts. Depots and vehicles have been 
attacked. Routes and time-of-day schedules have had to 
be re-evaluated and modified. Some transporters have 
discontinued operations on particular routes. Some are 
facing financial ruin after losing vehicles and goods. 

“The amount of intimidation and the acts of violence with 
which it is associated appear to underline the seriousness 
of demands – drivers feel that any threats made will be 
carried out, and that has obviously had an impact on their 
behaviour. They fear for their safety – and the industry 
does, too. There is much uncertainty.” 

Kelly adds that from an administrative perspective, 
among the myriad aspects transport companies have had 
to re-assess is insurance cover. “Risks keep extending,” 
he says. “Insurance companies cannot keep covering the 
losses. More than that, lives are being lost. Cargo is being 
destroyed or stolen; vehicles and other assets are being 
damaged or wrecked. In some places, road infrastructure 
has been destroyed. The consequences are enormous.”

In Fitzmaurice’s mind, authorities have yet to deal 
properly with the crisis. “Although at least 74 trucks and 
cargoes worth about R100 million have been burnt over 
the past three months alone, the attitude of law enforcers 
seems to be: ‘Don’t take much notice of the companies 
involved – the insurers will pay, and it is all tax deductible’,” 
he says.

For more information, read Mike Fitzmaurice’s Fesarta 
column on page eight of this edition. f

The RFA estimates that at 
least 213 lives have been 

lost and 1 200 vehicles and 
cargoes destroyed since 

March 2018. It puts the cost to 
the economy at about 

R1,2 billion.
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DuRbAN AND 
MAPuTo FAcE oFF

he Port of Durban might not be able to 
compete with the Port of Maputo for much 
longer as experts point to the time and 
money that can be saved by simply diverting 
goods to Mozambique. At a Transport Forum 
session in June, John MacDonald, regional 

manager at CMA CGM, described the Maputo Port as a Tesla 
Roadster. 

“We need to change the mindset of the industry, which 
still perceives the Port of Durban as a Jaguar, since it is 
the biggest port in South Africa and very industrialised,” 
he explained. “The Port of Maputo is still perceived as the 
beaten-up old truck, which is not really working and too 
high risk, but that isn’t the reality. The Port of Durban is not a 
premium Jaguar; there are a lot of problems.”

Congestion at the Port of Durban is one of the biggest 
challenges, with some vehicles waiting days to enter the port 
or offload goods. Some even leave cargo in the port, while 
they continue to work elsewhere. 
Ships are also battling. 

“An unprecedented number of 
vessels are bypassing South African 
ports because of weather-related 
issues and congestion,” MacDonald 
added. Upgrades to the port are 
continuously being delayed and 
there seem to be no plans to relieve 
congestion. Maputo, however, offers 
shorter routes with minimal waiting 
periods.

“Just down the road we have a wonderful Tesla Roadster, 
which has been developed and upgraded with good 
infrastructure and no congestion. There are better crane 
hours available in Maputo than in Durban,” MacDonald said. 

His sentiment was shared by barbara Mommen, CEO 
of consulting firm Coalescence, who pointed out it was 
possible for transport operators to get into and out of the 
Port of Maputo in a day. 

“What is not going to happen at Maputo is a scenario 
where a truck sits at the port for three days. If South Africans 
are smart, they will make use of it,” she said. The Mozambican 
port also offers good infrastructure with capacity to house 
1,2-million tonnes of sugar, 250  000 tonnes of grain and 
750-million tonnes of coal with plans to increase capacity to 
11,5-million tonnes in the near future.

There is also a new 18  000-m2 container depot at 
Komatipoort, Mpumalanga, which Mommen hopes will 
attract more fruit farmers. The depot also has a warehouse 

dEspitE tHE popUlaritY of tHE port of 
dUrBan, EXpErts argUE tHat tHE port of 
MapUto is MorE cost-EffEctiVE and EfficiEnt 
– soMEtHing soUtH african BUsinEssEs can’t 
ignorE if tHEY HopE to rEMain coMpEtitiVE. 
MarisKa Morris inVEstigatEs

t

Travelling from 

Maputo Durban

Distance 
Cost 

(if at R20/km) 
Distance

Cost 
(if at R20/km)

Komatipoort 192 km R3 840 1 576 km R31 520

Malelane 282 km R5 640 1 494 km R29 880

Nelspruit 404 km R8 080 1 410 km R28 200

Hoedspruit 704 km R14 080 1 632 km R32 640

Groberlsdal 862 km R17 240 1 452 km R29 040

Letsitele 886 km R17 240 1 758 km R29 040
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facility of 1 000 m2, two reach stackers and three fork lifts. 
Aside from no congestion and great infrastructure, Maputo 

is also much closer to Gauteng than Durban, which translates 
to less fuel consumption and a longer vehicle lifespan. 
MacDonald estimates the cost of transporting goods to 
Maputo versus Durban at a worst-case scenario of R20 per 
kilometre, making the port a clear winner. 

It would, for example, cost around R8  080 to travel the 
404 km from Nelspruit to Maputo compared to R28 200 to 
travel the 1 410 km to Durban.

The shorter distance also benefits transport operators 
carrying perishable goods. MacDonald commented: “Fruit, 
for example, will be of better quality, because it is on a vessel 
a week earlier at Maputo than in Durban.” 

MacDonald said that most of the exported South African 
products can be redirected to Maputo, which businesses 
should seriously consider, especially in light of the additional 
8 000 trucks expected on the N3 to Durban during the 2019 
peak season in December. 

While business might shift away from Durban, the Maputo 
corridor offers new opportunities, especially for local 
transport operators – if they can provide competitive pricing. 
When MacDonald approached some South African transport 
operators, he found cost a big concern. 

“South African truckers wanted to charge nearly R50 000 
for a move to Maputo compared to R30 000 to Durban. Why 
charge more when Durban is going to be the longer route 
that is more tiring for the driver with potential congestions 
at the port. The trip will take three to four days, while truck 
drivers can travel to Maputo in a single day,” he said.

He added that if South African transport operators didn’t 
take advantage of this opportunity, the work would go to 
Mozambican companies. “The Port of Maputo should be 
seen as an extension of the South African supply chain. If 
truckers are on board, they will be the ones making money,” 
he said. 

While the Port of Maputo should be an obvious choice for 
many South African businesses operating in the north, there 
will understandably be a period of adjustment. MacDonald 
noted: “The reality is that it will take the industry three to 
five years to change its perception, but things are moving 
quickly. If we don’t stay abreast with what is happening, we 
are going to be left behind.”

Local businesses have less time to adjust than they 
might think. South Africa is quickly losing its competitive 
advantages. At the Transport Forum, Duncan bonnett, 
director of the consulting firm Africa House, observed: “South 
Africa has an influence illusion. We still talk about South 
Africa as the gateway to Africa. 

“It’s not. The country is the gateway to southern Africa and 
not even all of it. South Africa is not the gateway to Angola 
and only partially the gateway to Mozambique. It is pretty 
much the gateway to the landlocked countries up to the 
Democratic Republic of Congo – and that will change with 
the development of other ports and infrastructure.”

With much of eastern and western Africa expecting 
significant economic growth, South African will face much 
more competition in winning over importers. bonnett 
explained: “Investors are not looking south. The Port of 
Maputo aims to double its capacity over the next few years. 
If the transport industry doesn’t get its act together, it will 
miss out.” 

South Africa is also not a talking point for many big 
investors like China. “South Africa is not on the radar. This 
country accounts for less than four percent of China’s direct 
foreign investment globally. Last year, bangladesh was 
granted more investment and direct aid from China than the 
entire African continent,” bonnett said.

With very little investment expected and growing 
economies threatening South Africa as an import-export 
hub, it is more important than ever to start thinking local 
and looking to southern Africa for business. bonnett noted: 
“The rest of Africa is the biggest market for South African 
products. 

“It’s not Europe or China, but rather our neighbours that 
are keeping local factories open. Countries like Namibia and 
botswana are among the biggest importers of South African 
goods.” He added that construction companies in botswana 
involved in the rail projects are importing 30 percent of their 
materials from South Africa. 

Local businesses are also losing out on the opportunity 
to export to countries like Kenya, which is one of the fastest 
growing economies on the continent. Currently, only three 
percent of South African exports go to Kenya. 

However, not everyone is optimistic that South Africa will 
be able to take advantage of these opportunities. Mommen 
said: “It is unlikely that South Africa will take sufficient notice, 
soon enough, to make it work. We need to look at our own 
competitiveness. We are losing ground faster than we can 
probably make up in the next couple of years.” f  
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ANTEo Is 
oN ITs wAy

here’s a good chance that you won’t 
know the Prometeon name. I mentioned 
it to many people in the South African tyre 
business before jetting off to Milan and 
this was the typical response: “Prometeon? 
Who?” 

Prometeon is, in fact, a large and ultra-successful global 
business that employs some 7 300 people at its facilities 
on five continents. Until March 2017, it was part of the Pirelli 
Group and it was known as Pirelli Industrial. 

Now it’s owned by TP Industrial Holding (an Italian firm 
which has Marco Polo as its major shareholder), Cinda (a 
Chinese international investment company) and Aeolus 
(a Chinese industrial tyre manufacturer). It continues to 
manufacture Pirelli tyres and has research and development 
centres in Italy, brazil, Turkey and Egypt.

Prometeon has four tyre factories (two in brazil, one in 

Egypt and one in Izmit, Turkey). The company recently 
announced that it will invest US$ 115 million (about  
R1,7 billion) in its Turkish plant by 2020 in order to increase its 
production capacity and implement advanced technology. 
Annual tyre production capacity at the Turkish plant will 
increase by a whopping 75 percent by 2020 and exports to 
foreign markets are expected to double. 

As if that wasn’t enough on the good news front, 
Prometeon has also decided that it needs its very own tyre 
brand. Enter Anteo, which, like the Prometeon name, has 
its roots in Greek mythology. These tyres – which will be 
manufactured exclusively at the company’s plant in Egypt 
– will be available in South Africa in 2020. 

The Anteo tyres will compete in the so-called “Tier Three” 
tyre market. They will no doubt be welcomed by local 
operators with open arms, because (cue the trumpets!) 
they will be quite affordable. 

tHE proMEtEon tYrE groUp – tHE licEnsEd ManUfactUrEr 
of pirElli BrandEd trUcK, BUs and off-tHE-road tYrEs and 
tHE world’s onlY pUrElY indUstrial tYrE coMpanY – Has 
lifted the lid on Anteo, its own new  globAl truck And 
BUs tYrE Brand. cHarlEEn clarKE wEnt to Milan for tHE 
world lAunch of this new tyre brAnd 

t
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distance and regional coach applications. It is said to offer 
great handling, steering precision, good levels of comfort 
for the driver and passengers and a long tread life. 

The Pro-D is a drive-axle tyre for long-distance and 
regional coach applications. It is said to offer a combination 
of comfort, grip and traction performance. 

The Pro-T is designed for trailer axles, where it offers 
good handling and lateral stability. It is said to grant steady 

Continental Tyre South Africa (CTSA) has 
stopped producing underground mining and 
agricultural tyres in South Africa.  This decision 
affects approximately 170 employees within its 
manufacturing and sales organisation.

“All efforts will be made to minimise the 
impact and to reduce the number of employees 
affected. During the consultation period and 
any future ramp down, we will maintain key staff 
in order to complete our customer obligations,” 
says Shaun Uys, managing director of CTSA. 

“Continental Tyre South Africa has been part 
of the South African landscape for over 70 
years and we are committed to continuing and 
growing our business through our passenger 
and light-truck divisions (PLT),” he adds.

The PLT segment is by far the company’s 
biggest offering and provides tyres to all car 
manufacturers in South Africa, as well as 
servicing the replacement market.  “The PLT 
segment, underpinned by our strong original 
equipment fitment, will continue our growth 
strategy into Africa. As a part of this we will 
continue to source locally from the Port 
Elizabeth plant,” says Uys. 

“Having a facility on the African continent 
strengthens our agility and ability to service our 
customers,” he concludes.

conti rEdUcEs 
tYrE prodUction

According to Giorgio bruno, chairman and CEO of 
Prometeon Tyre Group, the Pirelli-branded tyres will 
continue to be the company’s premium product offering. 
“At the same time, it is very important to build up our own 
brand portfolio. Anteo is the first one, confirming our focus 
on and our dedication to the truck and bus sector. We are 
doing this is order to create value for our partners and our 
company,” he told guests at the world launch.

Gregorio borgo, chief operating officer of Prometeon, 
explained that the Anteo range forms part of the company’s 
multi-brand strategy. “Going forward, we will be offering 
more than one product. All brands will have the highest 
levels both in terms of technology and safety,” he said.

There will be six different Anteo product lines: the Pro-S, 
Pro-D and Pro-T on-road tyres and the Mover-M, Mover-S 
and Mover-D for on/off-road applications.

The Pro-S is a steer axle an all-weather tyre for long-

>
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handling, lateral stability and great tear resistance.
The Mover-S and Mover-M, designed for steering and 

all axles, are said to ensure resistance against tearing and 
lacerations while also offering grip in changing and severe 
driving conditions. The Mover-D, which can be fitted to drive 
axles, boasts an innovative tread pattern that maximises 
traction in both on and off-road conditions.

According to Yaşar Yurtçu, marketing manager Africa and 
Middle East region at Prometeon, the Anteo tyres will boast 
the same quality as the Pirelli and Formula tyres produced 
by the company. 

“Furthermore, they will feature an optimised  rubber 
compound to guarantee the right performance, good 
retreadability, 3PMSF marking (meaning the tyres are 
suitable for winter driving) and superb robustness. The tyres 
were developed with a special focus on safety and their 
performance in the wet is, in many cases, best in class on the 
market,” he told focUs.

The Anteo tyres have already been tested in South 
Africa, Morocco, Kenya and Saudi Arabia. “We are offering 
a dedicated tyre for these markets. It will be different to the 
European product, which is already finding favour on that 
continent,” he revealed. Strong sales are also expected on 
the African continent.

Future plans include the development of tyres specifically 
for trucks and buses with electric drives. They will be Pirelli 
branded and they will be sizes 275/70R 22.5 e 315/60R 22.5 
for electric buses. They will be developed in conjunction 
with the vehicle manufacturers and could be launched 
internationally by the end of this year. Watch this space for 
more details! f

focUs on tYrEs

Michelin has acquired Masternaut, one of the 
largest European telematics providers.

Masternaut operates primarily in France and 
the United Kingdom. It provides a technical 
platform equipped with the latest technology 
and offers on-board telematics solutions 
to optimise vehicle fleet management 
and monitoring. Masternaut manages over 
220 000 mostly light utility vehicles under 
contract. 

For Michelin, the acquisition will speed 
up the development of its services and 
solutions business for light vehicles and 
support the booming fleet market. The deal 
will increase the volume of data captured, 
allowing Michelin to develop its data 
science deployments, such as predictive 
maintenance. 

It will enable Masternaut to roll out its 
offering across the whole of Europe – because 
it will be able to take advantage of the 
Michelin network’s geographical coverage. 
Sounds like a real win for both parties!

MicHElin goEs 
into tElEMatics

Gavin Young, CEO of bridgestone, has left 
the company to pursue other interests. 
Young was appointed CEO in June 2016 and, 
during his three-year tenure, led a number 
of important initiatives to drive growth and 
profitability in bridgestone’s South African 
operations.

An announcement relating to the 
appointment of a new CEO will be made in 
due course.

In the interim, Mete Ekin, regional managing 
director for the Middle East and Africa, will 
assume direct responsibility for bridgestone 
South Africa. Ekin is a seasoned bridgestone 
executive with extensive experience in the 
tyre industry, particularly in developing 
economies. 

BridgEstonE cEo 
rEsigns
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The world of business never stops, and neither 
should your fleet. That’s why Bridgestone tyres 
are made to last, giving you a smoother ride on 
every road, no matter the conditions.

*Based on sales according to Tire Business 2017 – Global Tyre Company Rankings

BRAVE/5211/BS/E

Total value of Vouchers is R2 500. Ts & Cs apply.

 BUY 10 SELECTED
TYRES AND GET
 10 FREE RETREAD
VOUCHERS

  STAY DRIVEN WITH THE WORLD’S NO.1*

Valid from 1 June - 31 October 2019.

focUs on tYrEs

https://www.bridgestone.co.za
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flEEt ManagEMEnt flEEt ManagEMEnt 

cuTTING cosTs 
wITH TELEMATIcs 

hen a business has a fleet of vehicles to 
manage, small savings can go a long way 
– especially when it comes to fuel, which 
is typically the second-biggest expense 
after vehicle depreciation. “Fuel, alone, 
can account for up to 40 percent of fleet 

costs. With a telematics solution in place to reduce fuel 
consumption, customers can quickly start saving,” says 
Henry Smith, sales director of fleet at MiX Telematics 
Africa. 

He says the most important element in reducing fuel 
consumption is driver behaviour. In particular, this means 
reducing the five major contributors to high fuel usage – 
speeding, over-revving, harsh braking, harsh acceleration 
and excessive idling. 

“A control-room service or a mobile app that continuously 
monitors driver behaviour helps to instil good road manners 
– and has the added benefit of creating a safe and 
productive vehicle fleet,” Smith says. 

He maintains that telematics systems help to ensure 
positive returns for fleet operators across a broad spectrum 
of comportments. “It’s not only fuel costs that can be 
reduced – efficiency has been shown to improve, too, due 
to real-time driver management; insurance risk is reduced, 

due to the ability to track and recover stolen vehicles or 
goods; and fleet productivity is increased thanks to fewer 
unauthorised stops.”

The managing director of Legratron Electronics, 
Itumeleng Matshego, says data from telematics can be 
used to identify drivers who do not drive economically or 
who deviate from scheduled routes. “This data can be used 
to implement interventions, such as training or disciplinary 
procedures, to improve and correct behaviour,” he says.

Smith adds: “Telematics data tells the fleet operator 
exactly where his or her fleet of vehicles is on the road, and 
how each vehicle is being driven. A computer tracks the 
assets in real time and is aimed at helping fleet managers 
to boost performance of drivers in the field, ultimately 
saving money. Other major advantages include improved 
customer service and better route management.”

Telematics systems connect businesses with their teams 
on the road, allowing insight into where vehicles are located 
and how they are being used. “Time wasted by drivers, who 
use ineffective route planning, take unnecessarily longer 
routes, or use company vehicles and time for personal 
errands, can be reduced,” adds Matshego. 

Smith says: “To realise the full benefits of a telematics 
system, drivers need to be proactively managed in real 

BUdgEts at ManY soUtH african coMpaniEs arE 
UndEr EXtrEME prEssUrE, witH cost-cUtting 
prEValEnt in alMost EVErY dEpartMEnt. flEEt 
ManagErs arE aMong tHosE fEEling tHE pincH, 
UndEr ordErs to rEdUcE EXpEnsEs in tHE 
facE of EVEr-rising oVErHEads. EXpErts saY 
tElEMatics is onE tool tHat can HElp tHEM. 
wanita wallacE rEports
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time. A professional 24-hour control room service 
can mitigate risk and ensure the safety of vehicles 
and drivers on behalf of the client. Risky and 
inefficient driver behaviour can be swiftly identified 
through round-the-clock monitoring of predefined 
critical driving event notifications, which are pro-
actively managed and automatically highlight repeat 
offenders. Also, knowing which drivers practise bad 
driving habits is not only important as a fuel-saving 
measure – having that knowledge can also help to 
reduce maintenance costs.” 

According to Matshego, harsh acceleration or 
braking and incorrect clutch control help to drive up 
a vehicle’s unscheduled servicing and repair costs. 
“Fleet managers who do not obtain data on their 
drivers’ habits will be replacing brake pads, tyres 
and clutches much sooner and more often than 
necessary. 

“Conversely, if these mistakes are identified and 
corrective measures are taken, costly repairs, above 
those incurred at scheduled service and maintenance 
intervals, can be avoided. Also, the cost of downtime 
when vehicles are out of commission is avoided,” he 
concludes. f
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UsEd VEHiclEs

vEHIcLEs AT THE 
cLIck oF A buTToN

one are the days of roaming the city in 
search of dealerships that stock that very 
specific model or body type that is ideal 
for the company. Transport operators can 
now see what the industry has to offer 

from the comfort of their air-conditioned office. Companies 
interested in used vehicles are at an added advantage.

Traditionally, the used-vehicle market is very dispersed 
with no catalogue or listings featuring the vehicles that are 
available. Online platforms, like Carfind.co.za, offer transport 
operators the opportunity to research the specific model, 
body type and make they want through a simple search, or 
a quick click of a button.

“Essentially, what Carfind.co.za does is provide a platform 
for dealers to advertise their stock and for consumers 
to view vehicles through a detailed filtering system that 
shows only the relevant results,” says Kevin van Deventer, 
marketing and insights executive at Carfind.co.za.

The website sets itself apart from other platforms with its 
truck and trailer showrooms. “The trucks page on Carfind.
co.za is built specifically for these vehicles and, as such, 
allows potential buyers to filter by make and model, which 
is rather standard when looking for a listing, but it goes 
beyond that,” Van Deventer explains.

The truck showroom also allows customers to further 
refine their search by body type, braking systems, driving 
configuration, gross vehicle mass (GVM), gear box, 
suspension type and tare maximum. With the body-type 
filter, for example, transport operators can specifically look 
for a truck that has a chassis cab, drop side, flat deck, horse, 
tractor or tanker. 

“This allows the potential buyer to effortlessly shortlist 
exactly what they are looking for,” Van Deventer adds. The 
platform offers other traditional filters as well, such as price, 
mileage, location, demo, new or used. 

The Carfind platform also allows customers to compare 
the various vehicles that meet their requirements with each 
other. When scrolling through the vehicles listed, clients 
simply click on the “heart” icon at the top of the listing. 
When all the vehicles are selected, the client can then click 
on the “comparison” tool button that appears on the right 
of the listings. 

The vehicles can then easily be compared by brand, 
model, year, price, instalments, location, mileage, service 
history – and so much more. 

“The potential buyer can also then print an e-brochure 
for each listing in which they may be interested for further 
analysis. The e-brochure gives the potential buyer detailed 
information about the dealership, which helps them make 
an informed decision,” Van Deventer says. 

There is also a number of ways the customer can 
contact the dealership through the platform. Van Deventer 
concludes: “Once all is said and done, the potential buyer 
can submit a lead through a number of ways, including 
completing a traditional ‘form’, sending an email or calling 
the dealer directly on a unique number that lets the dealer 
know exactly which vehicle the buyer is calling about.”

Finding the right used vehicle for the application never 
has to be a hassle again with the right online platform. f

witH nUMEroUs onlinE platforMs listing a VariEtY of VEHiclEs,  finding tHE idEal trUcK 
for tHE joB Has nEVEr BEEn EasiEr.  MarisKa Morris taKEs a closEr looK

G The platform allows for 
consumers to view vehicles 

through a detailed filtering system 
that shows only the relevant 

results.
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DIAGNOSTICS 

A LIFELINE 
FOR YOUR 
ENGINE THAT’S 
ALWAYS N.
Connected diagnostics allow fl eet managers to 
monitor their fl eets and make real time data-driven 
maintenance and operation decisions to resolve 
critical system issues. 
The system operates through the fl eet’s existing 
telematics system
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adVErtorial

RELIAbILITy AND 
PARTNERsHIP wITH 

TRucksToRE

s part of Daimler Truck and buses Southern 
Africa (DTbSA), TruckStore provides clients 
with the same reliability that is synonymous 
with the Daimler brands. It prides itself on 
being a trustworthy business partner for its 

customers. 
“It is about building long-term relationships. TruckStore 

aims to support customers who are starting up and can’t 
afford new vehicles, or don’t necessarily need a new 
vehicle,” says Annelie van Rooyen, manager of sales and 
operations at TruckStore. 

Established in 2012, the dealership offers a wide variety 
of used commercial vehicles, including trailers and buses 
from all the brands in South Africa. “We buy units that we 
believe will bring customers to the floor. All the brands and 
vehicle types are in the showroom,” she adds. 

TruckStore keeps its showroom stocked with a variety of 
trucks by acquiring vehicles from other dealerships, fleet 
owners who want to downscale, and the trade-in and buy-
back programmes run by the new-vehicle sales division of 
DTbSA. 

Through the buy-back programme, transport operators 
lease a vehicle with the option to purchase it after the 

contract expires, or to return it to the dealership. The 
returned vehicles, along with trade-ins, are included in the 
TruckStore stock. Although these vehicles are previously 
owned, there is no compromise on quality. 

“Just because a vehicle is used, doesn’t mean that it 
is not as good as a new vehicle,” Van Rooyen says. This 
is especially true for the TruckStore vehicles, which go 
through a thorough inspection process before they are 
sold. The stock is divided into three categories, which 
indicate the level of testing and refurbishments undertaken 
on the vehicle. 

Trucks in the bronze category, for example, receive only 
a technical inspection and basic cleaning. In the silver 
category vehicles are less than six years old and go through 
a refurbishment process. In the gold category, all vehicles 
are less than four years old, are fully refurbished and come 
with a manufacturer’s warranty.

“TruckStore caters for a variety of customer requirements:  
Those who want to buy a vehicle to repair themselves; 
those who want a vehicle that has at least gone through a 
certificate of fitness; and those who want a vehicle that has 
been fully refurbished,” Van Rooyen explains. 

“Typically, when a vehicle comes in it will go through 

salEs of UsEd coMMErcial VEHiclEs arE aBoUt MUcH MorE tHan jUst tHE trUcKs, according 
to trUcKstorE, wHicH aiMs to BUild long-tErM partnErsHips witH its cUstoMErs
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an inspection conducted by our evaluators, who then 
determine what needs to be done,” Van Rooyen says. The 
mechanics of the vehicles is prioritised as reliability is at the 
heart of TruckStore and DTbSA. Once all the refurbishments 
have been completed, the vehicle is re-evaluated. 

The category and refurbishments will impact on pricing, 
but Van Rooyen emphasises that at TruckStore customers 
have options, while getting value for money.

Ensuring the vehicles provide value to the clients is 
essential to TruckStore, as most of its customers are small 
to medium-size business owners. “For the smaller-fleet 
operators, it is a more personal purchase,” Van Rooyen 
explains. 

“Many of the TruckStore customers want to take a 
photo with their vehicle. For them it is like buying a private 
passenger vehicle; it’s not an everyday occurrence and is 
often a big investment for these small businesses. 

“It is therefore important for TruckStore to make sure the 
customers get the right advice and buy the right vehicle 
that will put them in a better position than they were in 
before. Yes, it is a truck, but it is also someone’s livelihood,” 
Van Rooyen adds. 

TruckStore also benefits by having good, trustworthy 
partnerships with its clients as this secures repeat 
businesses. Van Rooyen comments: “With a long-term 
relationship, the business grows with the customer. As the 
customer prospers, they will support the brand by buying a 
new vehicle.” A true testimony of how TruckStore can assist 
small business owners in growing their fleet is Equator 
beverage Company. 

“Initially, Equator beverage Company was a young, 
fledgling business. We therefore wanted to limit our 
exposure to capital expenditure,” says Dion Chetty, MD of 
Equator beverage Company. “We were also of the opinion 
that these pre-owned trucks, which had a full service 
history, complemented our risk exposure.”

He adds that the beverage company was motivated to 
approach TruckStore because it is a reputable, authorised, 
pre-owned commercial dealership. TruckStore lived up to 
its good reputation. 

“Our experience has been exceptional,” Chetty notes. 
“The staff are professional and knowledgeable. I would 
definitely recommend TruckStore to other operators.” 

Although the vehicles were pre-owned, Chetty adds 
that they still met all the standards expected from the 
Mercedes-benz brand, including a pleasant ride, excellent 
features, fuel efficiency and reduced down time. Daimler 
has secured a lifelong client through TruckStore.

“The entire Equator beverage Company fleet is made 
up of Mercedes-benz Actros vehicles. We are currently 
phasing out the older trucks and replacing them with the 
latest models. Our business has grown rapidly over the past 
few years and these trucks have given us excellent service,” 
Chetty says.  

Equator beverage Company currently has a fleet of 60 
vehicles to transport its variety of beverage brands. 

With its sheer size, reputation and trustworthiness, 
TruckStore really is a one-stop shop for all transport 
operators looking to invest in used commercial vehicles. 
Van Rooyen concludes: “When customers visit TruckStore, 
they don’t have to drive around to various dealerships. They 
will find something at TruckStore.” f  

Many of the TruckStore customers 
want to take a photo with their 

vehicle. For them it is like buying 
a private passenger vehicle.
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focUs on scania

MAxIMuM GAIN, 
MINIMuM EFFoRT

ecently released in South Africa, models 
in Scania’s latest long-haul line-up have 
attracted plenty of attention for their leading 
levels of refinement, outstanding fuel 
economy and spacious, tastefully trimmed 
cabins – not to mention an ability to lug even 

the heaviest loads great distances with disdainful ease.
Though reliability is central to what makes Scanias so 

successful in the long-haul sector, new-generation models 
feature made-to-order features and support systems that 
have been designed to optimise all aspects of vehicle 
performance, no matter under which conditions the trucks 
operate. 

“The right selection of supportive solutions will help long-
haul transport operators to understand the true meaning 
of having a truck specially tailored for their particular 
businesses, providing maximum gain with minimum effort,” 
says a Scania spokesman. 

Among the tailor-made solutions is the Scania Retarder 
– that can be fitted to gearboxes across the range – 
and which, in conjunction with an exhaust brake, greatly 
improves retardation efficiency by interacting with the 
vehicle’s cruise-control system, exhaust brake and wheel 
brakes to provide total downhill speed control. 

Also available for vehicles in the range is the latest 
version of Scania Opticruise – one of the trucking world’s 
first automated gear-changing systems – which has been 
perfected to become among the smoothest and smartest 
systems on the market. 

Features that Opticruise boasts include a driver interface 
with all functions for gear changing and retarder control 
integrated in a steering-wheel lever; an adaptive gear-shift 
strategy based on style of driving, load and inclination of 
the road; and comprehensive electronic protection to keep 
clutch wear to a minimum. 

Also, for operations that involve precision manoeuvring, 
Scania has introduced Clutch on Demand – a new 
performance step for Opticruise – which incorporates an 
additional clutch pedal positioned for convenient use. 

While several parameters within the Opticruise system 

can be adjusted by Scania’s technicians to tailor functionality 
to suit specific needs, here is an overview of the some of 
the solutions the company has implemented to help to 
make long-haul transport operations more efficient and 
profitable, and drivers more skilled and comfortable.
•  Four drive modes allow the vehicle’s performance to 

be adapted to meet particular operational demands – 
standard mode provides optimal balance between fuel 
economy and hill performance; economy mode minimises 
fuel consumption with a view to reducing operational 
costs; power mode prioritises engine response and uphill 
performance in order to optimise transport time; and off-
road mode enables better traction control when driving in 
rough terrain or on surfaces with high rolling resistance.

•  Scania Active Prediction is a unique advanced cruise-
control system that utilises GPS to predict the topography 
of the road ahead, enabling a driver to achieve optimised 
cruising speed – even on roads never seen before. by 
adjusting speed before an ascent or descent, the system 
contributes to reduced fuel consumption.

•  Scania Eco-roll (CCAP) is a smart cruise-control system 
that interprets topographical data to select the optimal 
gear and speed in real time. The system combines GPS 
data to determine the vehicle’s position, and information 
of the topography ahead. In this way, the most fuel-
efficient speed profile is calculated every second.

•  Scania Driver Support is a system that continuously feeds 
back to the driver individual hints regarding safe driving 
and fuel economy. The system works in real time and 
delivers a summary after a completed assignment.

•  EST – an electronically steered tag axle – is perceived as 
an innovative complement to the regular steering axle, 
contributing to excellent manoeuvring as well as low 
weight, fuel consumption and tyre wear.

•  Automatic Climate Control has been updated and 
improved, helping to making long hours in the cabin 
more comfortable. The system is available in two versions 
– ACC and Premium – each featuring improved control 
stability, air distribution, air evacuation and defrost-demist 
functions. f

witH a pEdigrEE BolstErEd BY a string of VictoriEs in nUMEroUs trUcK coMpEtitions – 
inclUding tHE 2017 intErnational trUcK of tHE YEar contEst – scania’s latEst rangE 

of nEXt-gEnEration, long-HaUl tHoroUgHBrEds Has EarnEd an EnViaBlE rEpUtation for 
dEliVEring prEMiUM-qUalitY EnginEEring, cUtting-EdgE EfficiEncY and EXcEllEnt driVEr 

control and coMfort
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ligHt BrigadE

v sTANDs FoR 
vERy NIcE!

014 was one hell of a year. Ebola broke out in 
West Africa, a Malaysian Airlines flight from 
Kuala Lumpur destined for beijing vanished, 
the Islamic State of Iraq and  Syria  (ISIS) 
emerged and Robin Williams committed 
suicide at the age 63.

However, not everything about 2014 was bad! It was 
the year that we first saw the Mercedes-benz V-Class! A 
personal highlight for yours truly in 2014 was a visit to the 
Vitoria plant in Spain’s basque country, which is where the 
V-Class is built. 

The plant – which happens to be the oldest van plant in 
Europe – is situated on a site area of almost 600 000 m2. The 
production area measures some 257 000 m2 and is home to 
3 500 personnel, who produce about 470 vans per day over 
two shifts. 

The Vitoria plant is located just under one hour’s drive 
from the city of bilbao. I was privileged to be taken on a 
really great tour of the facility by a cute and very 
enthusiastic little Spanish chap who looked a lot 
like Fernando Alonso.

However, I digress. Five years later, I found 
myself heading to Spain yet again. I was not 
there to hang out with Alonso lookalikes, 
but rather to hang out with the facelifted 
V-Class. Mercedes-benz chose to host 
the world launch in a drop-dead pretty 
place called Sitges, which is just down the 
road from barcelona. 

Sitges is famous for many things, not 

least of which being its warm “micro-climate” that makes it 
possible to enjoy outdoor activities almost every day of the 
year. I was about to enjoy an outdoor activity of the finest 
sort: drive the V-Class.

On most press trips, we’re partnered with another 
journalist. This can be cool when you hook up with someone 
awesome (it’s not so cool when you’re partnered with some 
who cannot drive – which has happened to me on more than 
one occasion). This time around though, I was in a group 
with Russians and Eastern European journalists. None of 
them spoke a single word of English, and so Mercedes-benz 
decided that I was to travel solo. What a treat!

I say this not because I’m antisocial. (Well, actually, maybe 
sometimes I am.) I say this because I could be self-indulgent. 
It was a case of just me, the V-Class and the open road. What 
bliss.

before hitting the road, though, I did my customary 
walk-around the new vehicle. One of the features of the 

facelifted V-Class is a slightly redesigned exterior. It has a 
new bumper design with prominent cooling air inlets 
and a new diamond structure in the radiator grille. The 
Mercedes star is positioned centrally in the radiator 

grille and it is framed by two silver slats. It looks very 
passenger car-like...

The latest V-Class can be clothed in various new 
paint colours. I particularly like the hyacinth red 
metallic, which is very popular among Mercedes-
benz passenger car drivers (and understandably 

so; it’s cool).
The next step was to hop inside the 

V-Class and explore the interior, which 
is a really cool place to be. It’s 

tHE facEliftEd V-class is aBoUt to Blast into soUtH africa.  cHarlEEn clarKE sHot off to 
sitgEs to driVE it

2



focUs on transport   37    

ligHt BrigadEligHt BrigadE

incredibly plush and luxurious. There are some new features 
that have been adopted from the passenger-car range – 
such as the new air vents, which have a so-called “turbine 
look” and hail from the A-Class. 

There’s new leather upholstery, “borrowed” from the 
E-Class and G-Class – and it’s quite magnificent. The seats 
are supportive and extremely comfortable. Incidentally, in 
South Africa, the V-Class comes standard with seven seats; 
an eighth seat is optional.

Next up was the real fun part: the actual drive. The 
Seriously big News on an international front is the launch 
of the OM654 engine-powered V 300 d, which delivers 
176 kW of power and 500 Nm of torque. In the acceleration 
phase, the V 300 d can briefly deliver an additional 30 Nm of 
torque. The V 300 d accelerates from 0 to 100 km/h in up to 
7,9 seconds, it can reach a top speed of 220 km/h and it’s 
such a sweet motor.

I loved the time I spent behind the wheel of this model, 
but (and here’s the bad news) it’s not coming to South 
Africa. This is because South Africa does not accept the 
Worldwide Harmonised Light Vehicle Test Procedure (WLTP) 
certification standard of the OM654 engine. Go figure... (Just 
in case you’re wondering, the WLTP laboratory test is used 
to measure fuel consumption, CO₂ emissions and pollutant 
emissions from passenger cars in Europe.)

bearing this in mind, facelifted V-Class derivatives 
destined for our shores will be equipped with the same 
2,1-litre engine that was fitted to pre-facelift models. It will 
be equipped to the V 200, V 220 and V 250 d (which will be 
available in both Standard and more upmarket Avantgarde 
spec’d derivatives). 

The transmission remains the 7G-Tronic Plus, a seven-
speed auto. This four-cylinder engine displaces between 
100 and 140 kW of power and 330 to 440 Nm of torque. So, 
while it doesn’t quite have the grunt of the OM654, it does a 
perfectly adequate job.

Whereas there is no big news (for South Africans, 
anyway) on the engine front, there are a number of other 
developments that are of interest. The most important is the 
addition of two great safety features (which will probably be 
fairly pricey add-ons here in South Africa). 

The first is Active brake Assist, which is new to the 
V-Class but not to many other Mercedes-benz models. It’s 
a really good safety feature and I put it to the test in Sitges 
(unintentionally, it must be said). I was speeding down the 
highway in my V-Class, humming a merry tune, when a 
crazy local cut in front of me and then slammed on brakes 
for some or other unknown reason (it must be said that 
some of the Spanish drivers make our minibus taxi drivers 
look good). 

To be frank, I was chilled… because I was driving in a 
mountainous area outside Sitges and I was admiring a castle 
that was about a million years old at the time. Luckily for 
me, the Active brake Assist realised that I was about to drive 
right over the local (which would not have been good for 
international relations) and it slowed my V-Class down. Fast. 
It’s a great feature.

The other is called Highbeam Assist Plus. I never tested it 
because I only frolicked through the roads of Spain during 
the day. However, it’s also a super feature, because, in the 
event of vehicles in front or oncoming traffic, the LEDs of 
the main-beam module are partially deactivated, creating a 
U-shaped cut-out in the cone of light. The remaining areas of 
the roadway continue to be illuminated with the main-beam 
headlamps (partial main beam). It’s really smart. Fellow road 
users will love it.

So, in conclusion, what do I think of the latest V-Class? 
Were I to pick a multi-purpose vehicle for a really long road 
trip, the V-Class would certainly be right up there ... it offers 
a decidedly first-class ride for the driver and passengers 
alike. It would make a great shuttle for DPPs (decidedly posh 
people); I can just imagine my esteemed neighbour, one 
Julius Malema, and his bodyguards swanning around town in 
a V-Class. Over 200 000 V-Class units have been sold since 
its launch in 2014 ... and you can expect to see that figure 
ticking over... f

BElow:  The latest V-Class 
boasts a new look based 
on the design language of 
Mercedes-benz passenger-
car models.
rigHt:  The interior is 
decidedly first class; we 
particularly love the optional 
back-massage function.
far rigHt:  The latest 
V-Class features an 
impressive 13 safety and 
assistance systems.
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A LIGHT coNsTRucTIoN 
TRuck THAT’s No 

LIGHTwEIGHT

or operators of multi-axle trucks, especially 
eight-wheelers, it’s all about payload – 
particularly if running concrete mixers. 
When Iveco launched the Stralis X-Way, it 
raised the stakes in terms of providing a 
lightweight, durable, off-road application 

with the highest payload.
Designed for on-road applications and light off-road 

deliveries, the  X-Way offers the best of both elements 
within the Iveco truck family; combining the renowned 
Trakker chassis strength with all the fuel-saving and safety 
features of the current Stralis, while at the same time 
offering high levels of performance and comfort.

Stewart Webster, MD of Iveco United Kingdom and 
Ireland, commented at the time of the launch last year: 
“With the X-Way, our customers can have the confidence 
to tackle the uneven and sometimes challenging terrain 
encountered during the ‘last mile’ when delivering to 
construction sites. High productivity, safety and excellent 
total cost of ownership (TCO) for light off-road missions: 
this is what our customers can expect from this additional 
truck range.”

The Stralis X-Way pushes the boundaries when it comes 
to its exceptionally low kerb weight. This, combined with 
the sturdy chassis, gives it the best payload capacity in its 
market category. The Super Loader (SL) version on an 8x4 
chassis offers a kerb weight as low as nine tonnes – the 
lowest in the industry.

A broad line-up of the latest Euro 6c Cursor  

diesel engines from Iveco’s sister company, FPT  
Industrial, are available with displacements of nine, 11 and 
13 litres. 

All feature the award-winning Hi-SCR engine technology 
(meaning no exhaust gas recirculation (EGR) and no parked 
regeneration). Exhaust emissions are dramatically cut and 
fuel efficiency is increased, while lowering maintenance 
costs. 

It is particularly well suited to construction logistics 
operations where the absence of EGR (which lowers power 
density) also brings benefits in terms of payload, as it 
makes the vehicle lighter.

The versatility and flexibility of the Stralis X-Way is 
highlighted with a choice of tractor-unit and multi-axle 
rigid versions, different suspensions and vehicle set-ups, 
Hi-Traction hydrostatic drive, a wide range of gearbox PTOs, 
and on- and off-road homologations.

Then there are the cab variations, such as the AD (Active 
Day) short cab with low roof, AT (Active Time) sleeper cab 
with low or medium roof, and the AS (Active Space) sleeper 
cab, which is designed around the driver for the long-haul 
work. 

The Stralis X-Way models also benefit from some of 
Iveco’s most advanced features, including the latest 
12-speed Hi-Tronix automated transmission from ZF and 
the new HI-MUX electrical system, which offers improved 
reliability and increased data management.

Other latest-generation technologies on board the Stralis 
X-Way include Iveco’s HI-Cruise integrated drive system, 

tHE iVEco stralis X-waY is a ligHt constrUction trUcK tHat offErs BEst-in-class 
paYload. jarlatH swEEnEY, froM Fleet Magazine ,  tEsts it

f
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which uses GPS to enable predictive cruise control and 
gear-shifting for the most effective fuel saving.

The Stralis X-Way’s modular construction allows 
vehicles to be specified to meet customer needs, be this 
for on- or off-road applications. This means operators 
can choose between three homologation setups: ON, 
ON+ and OFF, with all models benefiting from a new front 
and rear suspension, new rear axles, and disc brakes 
all round for enhanced stopping power and lower 
maintenance costs. 

The ON+ version offers on-road homologation, but 
with higher approach angles and ground clearance, 
plus improved bumper protection. This makes it perfect 
for duties such as moving loads to and from farms and 
quarries, as well as travelling long distances by road.

In the company of Marc Hanks, press test and demo 
fleet manager, Iveco Ltd, we spent some time behind 
the wheel of the Stralis X-Way AD340X40Z on Super 
Loader with Day Cab. It was the 8x4 400 hp (298 kW) 
version of the 8,7-litre Cursor 9 diesel (1 700 Nm at  
1 200 r/min). 

Although the barrel of the Wilcox/Cifa concrete 
mixer was empty, the powertrain moved along with 
zest, but without any discomfort. Indeed, the 12-speed 
automated ZF Hi-Tronic transmission was impressively 
smooth in operation. 

Roominess in the day cab was adequate for this type 
of application and all-round visibility was good – from the 
twin exterior mirrors on each side to the glazed areas front 
and back. 

On the chosen route, which began at the Goodwood 
Estate in Sussex, southern England, manoeuvrability proved 
more than sufficient along the A road and getting around 
tight corners when driving through the old-style towns and 
villages in the region.

The route consisted of typical terrain for this type of 
vehicle – delivering to sites on open roads and narrow 

country lanes. We didn’t get much chance to experience 
the cruise-control system, but the lane-detection warning 
did alert when careering across the white line! 

Front and rear disc brakes helped to come to a 
permanent stop, but most of the time acceleration control 
was maintained by the two-stage engine brake. Hill Stop 
ensured that the vehicle did not stray the other way while 
stationary. 

The retractable touchscreen pad on the centre console 
provides all the infotainment data required together with 
access to the audio and bluetooth connections. Two USb 
plugs are provided, but they are not in the best positions – one 
at the tachograph and the other up high in one of the roof-line 
cubbies. both are awkwardly placed and not to hand.

Iveco’s specific mission-orientated approach must be 
appreciated, not only is the X-Way range suited to mixer, 
trailer and tipper work, it can used as a skip loader/hook-
lifter, crane/platform, or for timber carriage and waste-
water management. It’s well worth a look. f

As regular readers of focUs know, this magazine has been appointed an associate member of the International Truck of the Year (IToY)! 
focUs is the sole South African magazine to have joined this prestigious body. One of the advantages of this association is access to 
exclusive articles, specially written for focUs by ITOY jury members. This is one such article.

2019

itoY EXclUsiVE
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world on wHEEls

INDIA ENvIsIoNs AN 
ELEcTRIc FuTuRE by 2026

he world has electricity on its mind as 
governments enforce stricter emission 
regulations and consumers demand 
more environmentally friendly products. 
According to bloomberg New Energy 

Finance, electric vehicles (EVs) are expected to account for 
57 percent of passenger vehicles sales by 2040. 

However, not everyone is prepared to wait nearly two 
decades. The Indian government is fast tracking EVs 
through its US$  1,4-billion (R20-billion) Faster Adoption 
and Manufacturing of Hybrid and Electric Vehicles (FAME) 
scheme. The regulations will require ridesharing or taxi 

services in India to electrify 40  percent of their fleets by 
April 2026. 

The regulations will also apply to motorcycles and 
scooters used for deliveries, ridesharing and other 
commercial purposes. All two- or three-wheel vehicles 
sold after April 2025 will need to be electric. Passenger 
vehicles sold for commercial use after 2026 will also have 
to be electric.

The Indian government is taking the lead with the 
FAME scheme by offering cities incentives to include 
electric buses in their public-transport system with a  
US$ 360-million (R5,3-billion) subsidy for 5  000 electric 

tHE indian goVErnMEnt Has aMBitioUs plans to ElEctrifY coMMErcial road transport 
BY 40 pErcEnt in lEss tHan a dEcadE. HowEVEr, tHErE arE still nUMEroUs cHallEngEs to 

oVErcoME, witH soME argUing tHat tHis can’t BE acHiEVEd. MarisKa Morris rEports 

t
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buses to be distributed in 40 cities. The cities must indicate 
the number of buses to be deployed and ensure that each 
bus runs for at least 500 000 km.

Another condition of the subsidy is that the manufacturer 
of the electric buses must be an Indian company with local 
manufacturing facilities. Despite the Indian government’s 
ambition and investment, there are still many challenges 
preventing the adoption of EVs, with cost and infrastructure 
being key. 

Part of the reason for the expected wide adoption of EVs 
by 2040 is the decline in cost of these vehicles. bloomberg 
analyst Allen Tom Abraham, in an article by Quartz India, 

notes that the majority of fossil fuel-powered passenger 
vehicles sold in India cost less than US$ 8 000 (R118 129). 

In comparison, the EVs available in India, with a range 
of only 110 km, cost between US$ 8 637 (R127 424) and  
US$ 18 714 (R276 094), according to an article by Rohan 
Seth for The Hindu. 

Abraham notes in the Quartz India article: “Even with 
the steep fall in battery prices, we do not expect highway-
capable EVs with a range of 200 miles (322 km) to achieve 
upfront cost parity with these low-priced vehicles before 
2030.”

A big contributing factor in the expected affordability of 
EVs is the declining price of lithium – an important material 
in the batteries used to power EVs. While India would be 
less concerned with fluctuating fuel prices, it will have 
to import lithium as the material is concentrated in Chile, 
Australia, Argentina and China. 

Depending on the cost of importing lithium, or lithium 
batteries, the price of EVs in India might not be competitive 
in the near future. There are other ways of overcoming the 
cost when considering two- and three-wheel vehicles. 

“The smaller battery sizes can open up opportunities 
for innovative business models like battery swapping and 
leasing, which can make these vehicles more appealing to 
customers in the next five to ten years,” Abraham says, as 
quoted by Quartz India. 

The cost of EVs in India can be further impacted by the 
variety available in the market – especially since there 
are only a handful of local manufacturers. Limited variety 
will impact consumer satisfaction and affect competitive 
pricing. With 60 to 100-percent taxation on imported EVs, 
there are few opportunities for international manufacturers 
without plants in India to supply to the country. 

Local two- and three-wheel vehicle manufacturers also 
voiced their concern over the “unrealistic” expectation to 
comply with the scheme’s regulations. 

Venu Srinivasan, chairperson at TVS Motor Company, is 
quoted in an article by The Hindu: “To force an unrealistic 
deadline for mass adoption of electric two and three-wheel 
vehicles will not just create consumer discontent, it risks 
derailing auto manufacturing in India that supports four-
million jobs.”

A final obstacle for India is the current availability 
of charging stations across the country. The Indian 
government is involved in talks to establish its own 
standards for charging stations with the aim of making 
it cheaper to build and operate so that the number of 
stations can be increased. 

Even if the standards succeed in increasing the number 
of charging stations, the available technology still requires 
long waiting times at the stations as the vehicle recharges. 

Although there are many benefits to India considering 
an electric future for its commercial road transport, the 
deadline set by government might be unrealistic and have 
dire consequences for the market. f  

Depending on the cost of 
importing lithium, or lithium 

batteries, the price of EVs in India 
might not be competitive in the 

near future.
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focUs on tata

TATA MoToRs bRINGs 
INNovATIoN To INDIA

hile it is a well-known and successful 
brand in South Africa, Tata Motors is a 
home-grown name in India, which the 
original equipment manufacturer (OEM) is 
reiterating as it flexes its muscles – starting 
with new products and services.

In May, it launched the first compact truck for the 
small commercial vehicle market in India: Tata INTRA. The 
vehicle is built to meet the ever-evolving requirements of 
that market segment and features superior performance, 
increased payload capacity, better fuel efficiency and 
durability.

Tata Motors’ CEO and MD, Guenter butschek, says: “As 
the leader in the commercial vehicle industry, we play a key 
role in shaping the market by introducing global products 
based on deep customer insights.

“We want to strengthen our leadership position across 
all the segments in which we operate. The Tata INTRA is 
testament to our unrelenting commitment to introduce 
products that embody engineering passion and bolster 
the customer value proposition. The vehicle will be a game 
changer for Tata Motors in the small commercial vehicle 
segment.”

As a key player in the commercial market, Tata Motors is 
focusing on the e-commerce and electric vehicle sectors in 
India. Girish Wagh, president of the company’s commercial 
vehicles business unit, notes: “Fuelled by rising incomes, 
increasing government support and a surge in internet 
users, the Indian e-commerce market is expected to grow 
to US$ 200 billion (about R2,8 trillion) by 2026.

“Companies are increasing their distribution centres and 
fleet sizes to cater to the growing demands of consumers. 
To support its customers, Tata Motors has developed 
customised solutions to give total peace of mind to 
e-commerce companies and transporters.”

For the electric vehicle market, Tata Motors has introduced 
its Tigor EV – a fully electric, zero-emission compact sedan 
aimed at boosting e-mobility. The launch comes at an ideal 
time as India looks to invest more in its electric future.

In the commercial vehicle segment, Tata Motors has 
supplied 161 electric buses across various states in the 
country. It is the only company to have this many electric 

buses on the road.
Tata Motors, however, shapes more than just the 

commercial vehicle market in India. It also aims to shape 
and improve the wellness and welfare of drivers through 
its Samarth programme. Wagh says: “Tata Motors intends 
to cement its long-term relationship with customers and 
drivers to safeguard their health and ensure overall well-
being of their families in order to uplift their quality of life.”

The programme includes accidental death and disability 
cover, health insurance, hospital and family cover. 
Drivers can also attend financial literacy camps through 
the programme and access learning platforms for their 
children. In addition, Tata Motors, in partnership with Indian 
Oil Corporation, has introduced rest stops for drivers called 
Saarthi Araam Kendra. 

Amenities include restrooms, restaurants, secured 
parking with CCTV cameras, self-cooking facilities, a 
launderette, an open bathing facility, a barber shop and a 
clean drinking water supply. Vehicle service workshops are 
also available on the premises.

Wagh notes: “At Tata Motors, ensuring road safety and 
comfort is a priority. Through the programme, drivers will 
easily have access to their basic needs, which will help 
them to de-stress after long journeys, and improve their 
overall efficiency.”

In line with the Tata Group spirit of giving back to 
the community, Tata Motors also strives to be a long-
term partner in building local economies by creating job 
opportunities, improving the skill set of the workforce and 
bringing in new investments.  

One such flagship programme is Skillpro, a unique 
skills development initiative which trains unemployed 
youth to become technically qualified professionals, giving 
participants a concrete career path and a respectable way 
of earning their livelihoods. In the past four years, about 
100 students have graduated from the programme, 50 
percent of them African. With product and service offerings 
that meet the demands of customers and the changing 
transport environment with an invested interest in driver 
safety, Tata Motors is using its influential position in the 
commercial vehicle sector to help push India into the future 
with efficient, innovative transport. f

tata Motors is sHowcasing its strong position in india and aBroad witH innoVatiVE 
prodUct and sErVicE offErings to grow KEY MarKEts

W
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Crafted for your craft.
The Crafter.

Commercial
Vehicles

* Combined fuel consumption tested using prescribed uniform measuring standard. Variations in driving styles and in road, vehicle and ambient 
conditions, will have a bearing on actual results achieved. 

With its generous capacity and more safety features than you’d expect in a panel 
van, the Crafter has been carefully crafted for your business needs. Up to 17.5m3 
of loading volume awaits to transport your cargo using an efficient 7.5* litres per 
100km. In transit, your goods will be protected with advanced technology such 
as Crosswind and Hill-hold Assist, ESP with Brake Assist and Traction Control with 
Electronic Differential Lock. The Crafter has everything you need to drive your
business from A to B and beyond.
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sEctor spotligHt

LEss wAsTE wITH 
bETTER TRANsPoRT

t might be difficult to believe that the 
forgotten, rotting tomato at the back of 
the fridge is one of the biggest global 
environmental challenges, but food 
waste contributes an estimated 4,4-billion 
tonnes of carbon dioxide each year, while 

costing developing countries around US$  310  billion  
(R4,3 trillion) and developed countries about US$ 680 billion 
(R9,6 trillion). 

The Food and Agriculture Organisation (FOA) of the 
United Nations notes: “If food wastage were a country, it 
would be the third-largest emitting country in the world.” 
It would rank after China and the United States (US) 
according to 2011 data. 

Aside from the impact on global warming, food waste 
is concerning as it leads to the waste of natural resources 
and labour – not to mention the numerous people who 
go without food. The FOA estimates that a third of all food 
produced globally goes to waste. 

South Africa is no exception. According to the World 
Wide Fund (WWF) South Africa, around ten-million tonnes 
of food goes to waste each year with fruits, vegetables and 
cereals accounting for 70  percent of the losses. This loss 
equates to R61,5 billion. 

The energy used to produce the food waste in South 
Africa can, reportedly, power the City of Johannesburg for 
roughly 16 weeks, while the water required could fill over 
600 000 Olympic-sized swimming pools. About 90 percent 
of the food waste ends in South African landfills where it 
emits methane gas and carbon dioxide. 

Food waste can be the unconsumed or rotten food 

thrown out by consumers, but it can also refer to the food 
wasted during the packaging and transport process, which 
is commonly referred to as food loss. 

Most of the fruits and vegetables that spoil, do so during 
the processing and packaging stage. In fact, an estimated 
25 percent of food waste is a result of packaging, according 
to a 2016 ReFED study titled: A roadmap to reduce US food 
waste by 20 percent. 

Another 20  percent of food loss is as a result of a 
breakdown in the cold chain, according to the Cool Chain 
Association (CCA). About 40 percent of all food transported 
require some form of refrigeration. 

ReFED suggests 27 solutions across the food chain to 
assist in reducing food loss including better packaging, 
effective transportation, donations and recycling. It 
estimates that these solutions can divert 2,6-million tonnes 
of food waste from US landfills and add US$  7,7  billion 
(R109 billion) to the US economy annually. 

Some of the suggested changes by the ReFED include 
labelling that removes the “sell-by date”, which can cause 
confusion among consumers, and packaging that helps 
slow down the spoiling in perishable foods like fruit. For 
transport operators, the best solutions are better managing 
the products and improving cold-chain shipments. 

cold cHain ManagEMEnt
One of the solutions proposed by the ReFED is “reducing 
product loss during shipment to retail distribution centres 
by using direct shipments and cold-chain certified 
containers”. It notes that the food logistics sector is highly 
fragmented with retailers lacking the financial incentive 

witH food wastE onE of tHE BiggEst contriBUtors to tHE gloBal carBon footprint, 
transport opErators MigHt HaVE tHE opportUnitY to HElp saVE tHE EnVironMEnt witH 

BEttEr food-transportation procEssEs.  MarisKa Morris rEports

i
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to make changes as the cost of food loss is passed to the 
shipper or supplier.

Some suppliers or distributors might be motivated to 
make a change, but lack the scale, financial capacity or 
time to implement these new practices. To overcome 
these challenges, ReFED suggests the implementation 
of performance standards and a cold-chain certification 
system as well as conducting studies on minimising 
temperature-related losses during transit. 

“Non-profit organisations or industry players can develop 
a cold-chain certification system that outlines best practices 
and holds businesses accountable for avoiding preventable 
waste. Large retailers can create demand for better cold-
chain practices among the fragmented logistics industry by 
using their buying power to encourage suppliers to change 
practices,” the report reads. 

Food loss of about 18 000 t to the value of US$ 32 million 
(R453  million) can be prevented by addressing the 
challenges in the cold chain, according the ReFED. Some 
are already looking into these suggestions. The CCA 
is focusing on reducing food loss by creating better 
transparency and data sharing throughout the cold chain. 

In May, it ran a pilot to test data sharing. Five pallets 
of berries and avocados were monitored as they were 
transported from Latin America and the Middle East. The 
data from the pilot will assist in establishing best practices 
and solutions. 

The American Journal of Transportation (AJOT) quotes 

CCA treasurer Eric Mauroux: “This opens up a new way of 
working, where we are not pinpointing the excursion, but 
looking at the journey as a whole and developing solutions.” 

Monitoring the produce through the entire supply chain 
can assist in pinpointing areas that are lacking, or instances 
where the cold chain is broken, which can result in food loss. 

prodUct ManagEMEnt
Similar to the proposed cold-chain transparency, ReFED 
suggests a number of product management systems to 
reduce food waste. The first is waste tracking and analytics, 
which would provide the supply chain “with data on wasteful 
practices to inform behavioural and operational changes”. 

The information can assist in reducing waste and in return 
increasing profit margins. An estimated 571  000 t of food 
waste to the value of US$  1,3  billion (R18  billion) can be 
diverted. 

Another suggested solution by ReFED is improved 
inventory management, especially tracking the products’ 
remaining shelf-life and reducing the time the item 
remains on the shelf. ReFED also proposes optimising the 
manufacturing line, encouraging secondary resellers and 
educating consumers. 

Some simple management changes, or even just 
investing in quality cold containers, could have a big impact 
on business and the environment by reducing food waste, 
carbon emissions and the loss of resource – both natural 
and human. f  
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GLobAL Focus NEws

The first cab-less, electric truck – Einride’s T-pod 
– has driven on a public road! The ground-
breaking event took place at Db Schenker’s facility 
in Jönköping, Sweden. The T-pod will be used 
to transport goods between a warehouse and 
terminal at the facility.

This 26-t electric truck has a top speed of  
85 km/h, although initially it’s running at only  
5 km/h. It has a range of 200 km and it is powered 
by a 200 kWh battery. While it operates without a 
driver, it can be supervised and remotely operated 
by a human being. That person can be hundreds of 
kilometres away. 

No cab means the vehicle is smaller and lighter. 
Accordingly it offers increased loading capacity, 
lower production costs, lower operating costs and 
optimised energy consumption.

Much like so many other people, Jochen Thewes, 
CEO of Db Schenker, believes that autonomous 
trucks will become increasingly important for the 
logistics sector. “Together with Einride, we have 
now introduced autonomous, fully electric trucks to 
a continuous flow on a public road – a milestone in 
the transition to the transport system of tomorrow,” 
he noted.

Robert Falck, CEO and founder of Einride, 
described the event as a “milestone in Einride’s 
history”.  

“Autonomous, electric vehicles have the potential 

to reduce CO2 emissions from road-freight transport 
by up to 90 percent. I can’t begin to describe how 
proud I am of our team that made this happen in 
collaboration with our great partner and customer 
Db Schenker,” he commented.

This is not the first time that Swedish startup 
Einride and logistics firm Db Schenker have 
cooperated along these lines. Last year, the 
companies introduced a T-pod at a Db Schenker 
facility in Jönköping, Sweden. It was the first 
commercial installation of its kind in the world. That 
T-pod was not legally able to operate on public 
roads.

In March this year, however, the Swedish 
Transport Agency ruled that the T-pod could 
operate on public roads, and it issued the 
companies with a permit allowing the vehicle to 
drive on a public road within an industrial area – 
between a warehouse and a terminal. The permit 
is valid until December 31, 2020.

HistorY is MadE!
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GLobAL Focus NEws Israeli glass fabricator Oran Safety Glass (OSG) 
has launched ScreeneX glass-embedded digital 
displays, which – when fitted to buses and trains 
– make the most of valuable, but unutilised, 
real estate in transport and retail, namely glass 
windows, doors and partitions.

The ultra-slim digital displays are embedded 
into standard glass units, transforming these 
areas into information and signage solutions for 
communicating with passengers. The surface of 
each side of the screen is as smooth and clear as 
conventional glass, so it does not impact aesthetics 
or safety.

ScreeneX technology can also be used for 
divided frame windows on buses and trains. A 
non-opening unit is fitted to the upper part of 
the window, which gives all the benefits of digital 

signage without the need to replace the entire 
window should an issue arise.

These displays can be used in rail and bus 
terminals, stations and on platforms. OSG claims 
that the displays are highly resilient to vibration, 
changes in temperature and humidity, and (South 
African companies will be pleased to know) 
vandalism.

osg laUncHEs innoVatiVE digital displaY

A survey among 2 680 logistics professionals 
has revealed a surprisingly chilled approach 
to brexit. The survey, conducted at the 
recent Transport Logistic fair in Munich, 
revealed that 38 percent of people were 
prepared for all eventualities, 50 percent 
said that they were not directly affected and 
only 12 percent said that they fear massive 
adverse effects from a hard brexit.

While the Transport Logistic survey 
revealed a surprising level of ambivalence, 
other companies and individuals are not 
quite as relaxed when it comes to the prickly 
subject of brexit. Truck loads to the United 
Kingdom (UK), for instance, increased by 
a whopping 112 percent in the first quarter 
of 2019 compared to the same period last 
year. This indicates pre-brexit deliveries, 
and, according to a survey conducted by 
the british business Association Institute of 
Directors (IOD) among 1 200 chief executives, 
around one in three UK companies plans to 
relocate their business abroad.

Those CEOs aren’t the only people who 
are anxiously preparing for brexit. Logistics 
service provider Dachser, for instance, has 
formed an internal project team to address 
the subject. Like so many other logistics 
companies, it’s concerned about the 
bottleneck between the ports of Calais and 
Dover, where more than 11 000 trucks move 
daily. 

“We are following developments very 
closely, coordinating centrally with all 
affected divisions and are in close contact 
with our customers. brexit is certainly not 
an everyday challenge. However, we have 

taken all the measures at our disposal to 
ensure that the transport of goods from 
and to the UK will continue as smoothly as 
possible. No matter what happens, goods 
must flow,” Steffen Wiese, head of sales for 
European Logistics, North Central Europe at 
Dachser, tells focUs.

Meanwhile, over in the Netherlands, there’s 
lots of pre-brexit activity. Europe’s largest 
port, the Port of Rotterdam, is preparing for 
brexit and has invested around €1,5 million 
(roughly R24,5 million) in infrastructure as a 
result. 

The port says that, as a result of brexit, 
an additional 10 500 ships will need to 
be inspected each year. This will require 
hundreds of additional staff, including 
customs, veterinary and food-control staff. 

The port has also commissioned a 
simulation study to examine the effects 
of brexit on ferry terminals in the Port of 
Rotterdam. based on the results of that 
simulation study, buffer parking locations 
have been arranged for trucks. 

“All these preparations are necessary 
to mitigate as much as possible the 
negative consequences of brexit. Yet, these 
preparations are only effective if everyone 
in the logistics chain cooperates. This is 
a prerequisite to smooth trade flows that 
we never cease to stress,” Mark van Dijk, 
manager external affairs at the Port of 
Rotterdam, tells focUs.

So it seems that, while those 2 680 logistics 
professionals aren’t too fussed about brexit, 
their relaxed approach isn’t necessarily 
shared by the rest of the industry...

BrEXit? tHat’s no Big dEal.. .
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Scania has lifted the lid on the NXT, an electric 
self-driving urban concept vehicle, which ferries 
commuters to and from work in mornings and 
evenings, delivers goods during the day and 
collects refuse at night.

Scania’s president and CEO Henrik Henriksson 
says the XVT is a vision of the future for transport 
in cities. “NXT is designed for 2030 and beyond,” 
he explains.

In NXT, the front and rear drive modules can be 
fitted to a bus body, a distribution truck body or a 
refuse collector. The company believes that the 
24-hour flow of people and goods in cities needs 
to be coherently addressed rather than disparately 

planned. 
“Scania can’t redraw the entire transport system 

for cities. What we can do is inspire change, and 
that is the idea behind NXT – to think about 
transport and vehicles in a different and sustainable 
way,” notes Henriksson.

The eight-metre-long bus module is built as one 
composite unit, substantially reducing weight. The 
cylindrical cell batteries are placed under the floor, 
thereby utilising otherwise dead space as well as 
contributing to better weight distribution. With the 
low vehicle weight of less than eight tonnes, the 
range with present-day batteries is estimated at 
245 km.

scania taKEs UrBan transport to tHE nXt lEVEl
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Volkswagen Commercial Vehicles has launched an 
online used-vehicle shop in Germany, which makes 
buying a used vehicle effortless. Customers who 
place an order online get free vehicle delivery – to 
their doorstep – within 14 days.

Heinz-Jürgen Löw, member of the board of 
management for sales and marketing, says the 
shop simply made sense. “When you consider that 
practically all the products of daily living can be 
purchased online today, why not make our used 

vehicles available online too?” says Löw.
Customers can buy a Caddy, Multivan, Caravelle, 

California or Amarok on the site. Vehicles are sourced 
from Volkswagen employees and company car 
fleets. The vehicles are generally no older than one 
year and have a maximum odometer reading of  
30 000 km. 

Assuming that you speak German, more details 
can be found here:  www.nutzfahrzeugsuche.de/
kaufen. 

Vw laUncHEs onlinE sHop

       @womanonwheelsza

cHarlEEn clarKE  is editorial director of focUs. While she is based in Johannesburg, she spends a considerable amount of  
time overseas, attending international transport events – largely in her capacity as associate member of the International Truck of the 
Year Jury.
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sHoRT HAuLs

‘EXports crUcial 
to aUto sEctor 
sUstainaBilitY’

faw tHrows down tHE 
gaUntlEt

Export-oriented business is crucial for the long-term 
sustainability of South Africa’s automotive industry, 
according to Neale Hill, managing director of the Ford 
Motor Company of Southern Africa (FMCSA).

Commenting on Ford’s development of its 
export programme for light commercial vehicles – 
spearheaded by the Ranger – Hill says he is delighted 
and encouraged by the expanding role the initiative is 
playing in the company’s global supply chain.

“Over 400 vehicles are assembled each day at our 
Silverton plant – a rate of one new vehicle every 94 
seconds – about 33 an hour – with higher volumes on 
the cards. 

“About two thirds of the vehicles assembled locally 
are sold in other countries, making the plant South 
Africa’s leader in light commercial vehicle exports,” 
he says.

In order to meet increasing international demand 
for Rangers – and to alleviate congestion issues at 
Durban harbour, South Africa’s major hub for vehicle 
exports – Hill adds that Ford began exporting Rangers 
from Port Elizabeth to selected European markets in 
April this year.

“We are shipping about 1 000 Rangers a month 
via Port Elizabeth, which improves our efficiency and 
delivery timeframes,” he says. 

While production expansion is a success story 
for FMCSA, it is also directly linked to the significant 
role the company plays in both direct and indirect 
employment opportunities locally. Hill says about 
4  300 people are employed by Ford in its local 
operations, with an additional 50 000 jobs supported 
by suppliers. 

FAW’s recently launched, locally built 6.130 FL 
medium truck has been specifically configured to 
meet the needs of southern and central African 
markets, according to a statement issued by the 
company. 

Following in the wheel tracks of the popular 
8.140 heavy truck range on which it is based, the 
newcomer features a similar looking cab, a chassis 
shortened to accommodate a 3,5-t payload, and a 
2,8-litre Cummins ISF engine.

Jianyu Hao, FAW’s CEO, says the decision 
to introduce the truck was based on customer 
demand and market opportunity. “Our research 
confirmed the need for a vehicle as durable and as 
rugged as our heavy and extra-heavy trucks – but 
reconfigured with a smaller engine and reduced 
payload.”

In developing the vehicle, the manufacturer paid 
special attention to cost efficiency, durability and 
reliability. “The 6.130 FL carries all the hallmarks 
for which the brand is renowned,” says Hao.  “It 
is strong, reliable and easy to operate. Most 
importantly, it delivers on the promise of a truck 
built for Africa, in Africa.’”

Imported in semi-knocked-down (SKD) form, 
the cab, chassis, axles and other sub-assembly 
components, together with the Cummins engine, 
are assembled at FAW’s Coega plant near Port 
Elizabeth. 

Since its opening in 2014, the facility has 
employed over 100 people, all of whom have been 
trained and up-skilled for production of the model.

The truck is available from FAW dealers in a 
number of styles – drop-side, tautliner, van, tipper, 
roll-back or with a dry-freight, insulated body. 

The vehicle, priced from R245  000 excluding 
VAT, carries a two-year/unlimited kilometre 
warranty.

Rangers on Ford’s Silverton Production line

sHort HaUls
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sHoRT HAuLs Hino tops nada dsi 
awards HonoUrs

saBoa confErEncE and 
EXpo on tracK

This year’s National Automobile Dealers’ Association (NADA) 
Dealer Satisfaction Index Survey Awards saw Hino take a 
Platinum accolade – the only manufacturer to achieve the 
top-most honour in the commercial vehicle section.

The Most Improved Passenger/Light Commercial Vehicle 
award went to GWM which, compared with last year, 
increased its overall score by 9,2 points to move up a notch 
from Silver to Gold status. Most improved Commercial 
Vehicle Original Equipment Manufacturer award went to 
Tata, which showed 
upward movement of 
7,5 points compared 
with last year to earn 
Silver honours.

UD Trucks won 
a Gold award, with 
Mercedes-benz Trucks 
and Fuso each earning 
Silver status. FAW, Isuzu 
Trucks and MAN won 
bronze. 

For 24 years, the 
survey has been carried 
out annually to monitor 
the health of the 
relationship between 
dealers and their respective manufacturers. 

In that time, outcomes of the survey have been used 
by dealer councils and manufacturers as an effective 
management tool to address areas of concern and improve 
service delivery throughout the entire value chain, to the 
ultimate benefit of the consumer.

This year’s Southern African bus Operators Association 
(Saboa) Conference and Exhibition is scheduled to take 
place at the Centre for Scientific and Industrial Research 
(CSIR) International Convention Centre in Pretoria from July 
31 to August 1. 

Designed as a showcase for products and services 
developed by original equipment manufacturers and 
suppliers, the exhibition promises significant insights into 
latest technologies within the bus and public-transport 
industries.

Running alongside the exhibition, the two-day conference 
will feature updates and discussions presented by 
industry experts, encompassing public transport policies, 
Administrative Adjudication of Road Traffic Offences (Aarto), 
enterprise development, homologation challenges and 
environmental issues among other topics. For information 
visit www.saboa.co.za

rEnEwaBlE EnErgY 
and sUpplY cHains
According to the World bank, more than 25 
African countries face an energy crisis, which is 
exacerbated by the absence of contemporary 
services or poor infrastructure, making it 
imperative to seek out alternative energy 
solutions. Although mainly dependant on fossil 
fuel, Africa is rich with potential for wind, solar, 
geothermal and hydropower energy. Forecasters 
predict that by 2040 renewable energy may well 
provide more than 40 percent of all African power 
generating capacity. 

As it stands, South Africa derives about four 
percent of its energy supply from renewable 
sources, leaving widespread opportunity to, for 
example, harness extensive wind potential in the 
Western Cape, or promising solar potential in the 
Northern Cape.

According to blake Ferguson, COO of barloworld 
Transport at barloworld Logistics, supply 
chains form an integral part of the growth and 
development of the energy sector. Renewable 
energy processing plants are generally located 
far from consumer demand and require massive, 
precision-engineered components to operate 
successfully. 

Ferguson says geographic dispersion 
necessitates supply chain expertise coupled 
with an understanding of health and safety 
requirements to deliver the equipment. “Whether 
the project is building a dam or erecting a wind 
farm, nearly all materials required need some 
form of road transportation. 

“The commonly massive machinery requires 
adept handling and skilled trucking to manage 
the load size, distance and often rural nature 
of the roads traversed. It is important that the 
supply chain is not only effective and capable, but 
mindful of the unique challenges within such an 
industry,” he says.

Ferguson maintains that the scope, demands 
and opportunities offered by renewable energy 
resources are both daunting and alive with endless 
possibility. “As more industries and nations turn to 
such resources, the need for correspondingly 
sustainable and capable supply chain solutions 
will become more and more critical,” he says.

In his view, the way in which the supply chain 
opens geographies, enables operations and 
responds to ever-changing demands may well 
make or break the commercial viability of an 
industry only just beginning to test the reaches of 
its application and capability.

aBoVE: Platinum winners! Sponsoring 
company Wesbank’s Ghana Msibi (left) 
with Hino representatives Itumeleng 
Segage and Peter Klerck, and, on the 
right, NADA’s chairman, Mark Dommisse.

sHort HaUls
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nEw appointMEnts at nissan

BolstEring BUsinEss and 
safEtY in Botswana

Nissan has announced the appointment of Mike Whitfield, 
managing director of Nissan South Africa and sub-Saharan 
Africa, as managing director of Nissan Motor Egypt (NMEG) and 
chairman of Nissan in Africa South. He is based in Cairo.

Shinkichi Izumi has replaced Whitfield as managing director 
at Nissan South Africa. Appointed deputy managing director in 
2018, Izumi joined Nissan in 2001 and has held various roles in 
sales, marketing and corporate planning. 

Kohei Maeda, who was appointed as managing director 
of Nissan Motor Egypt in April 2018, has left the company to 
pursue other opportunities.

Chairman of Nissan’s Africa, Middle East and India region, 
Peyman Kargar, commented: “The appointments are aimed 
at driving performance in key African markets. Mike and 
Shinkichi both have extensive market knowledge and diverse 
experience within the auto industry. They will bring clear 
leadership and a strong customer focus to deliver growth and 
business performance.”

Electra Mining botswana is expecting more than 2 000 people 
to visit its mining, industrial and power-generation expo at the 
Gaborone Fairgrounds from September 10 to 12. 

Specially designed to promote business growth in botswana, 
displays at the trade show will feature each of the sectors’ 
latest technologies, machinery, products and solutions. 

The event will be co-located with A-OSH Expo botswana, 
an occupational health and safety (OHS) initiative aimed at 
promoting awareness and the importance of safety standards.

“There is currently no OHS Act in botswana,” says event 
director Charlene Hefer. “We are excited to have partnered 
with a local botswana company, TRM Group, with its focus 
on promoting a safer, healthier and environmentally friendly 
workplace, and increasing health and safety awareness in the 
country as a whole,” she says.

In addition to new products and live demonstrations, a 
full programme of free-to-attend seminars will also take 
place alongside the events. Hefer says: “The seminars will 
provide an excellent learning opportunity for exhibitors and 
visitors. Speakers will address a variety of topics pertinent to 
both industries, and will add value with their knowledge and 
expertise.”

aBolisHing tHE 
Blind spot

Trysome Auto-Electrical Engineering has 
introduced to South Africa what it claims 
is the global benchmark in blind-spot 
monitoring systems – Preco’s PreView Side 
Defender II. 

In a statement, a spokesman says the 
system changes the landscape of on-road 
safety thanks to its rugged, reliable and 
flexible radar technology. 

“PreView Side Defender II actively 
monitors a vehicle’s blind spots, detecting 
moving vulnerable road users while 
ignoring stationary objects, resulting in 
safer driving for truck and bus operators in 
crowded low-speed urban settings.”

The statement adds that the system 
features a new in-cab display that offers 
intuitive audible and visual alerts, and which 
is said to be quicker to install compared 
with the previous edition. 

Tom Loutzenheiser, Preco’s vice-
president of business development, says 
Side Defender II represents an evolution 
in technology. “As the newest, innovative 
solution with the proven flexibility and built-
in retrofit capabilities of its predecessor, the 
system successfully eliminates nuisance 
alerts, reduces lane-change accidents and 
mitigates incidents in urban settings.”

Loutzenheiser adds that, since 2016, 
PreView Side Defender has been perceived 
as the most advanced side blind-spot 
monitoring solution available. 

“In reducing incident rates by up to 85 
percent, Side Defender technology has 
been a proven solution to side blind-spot 
collisions. Now, Side Defender II takes its 
place as the new global benchmark,” he 
says.

From left: Mike Whitfield  and Shinkichi Izumi.
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nissan aiMs to grow 
sa joB MarKEt
Local production of the next-generation Nissan Navara 
is poised to create an estimated 1 200 new jobs in South 
Africa’s automotive sector, according to Mike Whitfield, 
chairman of Nissan in Africa South.

Speaking at the recent announcement of Nissan’s 
decision to manufacture the full model line-up of the 
Navara on home soil, Whitfield said the company had 
a deep understanding of the need to invest in skills 
development – “not just for our benefit, but for the 
benefit of all the eager, young minds in this country who 
are simply seeking opportunities to improve themselves”.

He said that manufacturing the Navara at Nissan’s 
Rosslyn facility would begin next year and would see the 
plant’s production output grow by more than 50 percent. 
“In order to increase capacity to this level, a two-shift 
operation will be required and this alone will result in the 
immediate creation of an additional 400 jobs. Hundreds 
more vacancies will be created, though, at Nissan as 
well as within the broader industry and, specifically, the 
local component supplier industry,” Whitfield said.

To this end, Nissan had partnered with the Automotive 
Industry Development Centre (AIDC) to establish a 
training centre at the Rosslyn manufacturing plant, which 
offers a five-year mentorship programme designed to 
equip entrepreneurs with the skills they need to run their 
companies. 

According to the AIDC’s Dineshan Moodley, 
programme hopefuls subject themselves to a rigorous 
selection process, which includes multiple rounds of 
interviews and a two-day assessment incorporating 
psychometrics, role play and a case study. 

“Successful candidates are enrolled in the programme 
and taught about assembly-line layout, process 
optimisation, efficiency improvement, housekeeping, 
financial management, human-resource management, 
payroll overview, company taxes, cost management and 
quality-management systems,” explained Moodley.

Eight new black-owned suppliers have so far 
graduated from the programme; with plans to develop 
five more to be operational by the time the Navara range 
goes into production. Further, Nissan teams from Japan 
will work with suppliers in South Africa to develop the 
local component industry through technical support, 
training and skills exchange.

“We aim to localise more in order to grow South 
African vehicle production, as well as contribute to the 
transformation of the country’s automotive value chain 
as a whole,” Whitfield said.

Light Commercial Vehicles < 3 501 kg Total: 12 197
Fiat Chrysler Automobiles South Africa 17
Ford Motor Company 2 014
GWM 192
Hyundai Automotive SA 285
Isuzu Motors South Africa 1 312
JMC 27
Kia South Africa 113
Mahindra 252
Mazda South Africa 14
Mercedes-benz SA 96
Mitsubishi 57
Nissan 2 479
Opel 32
Peugeot Citroën 7
Renault 18
Suzuki Auto 62
Toyota 4 781
Volkswagen SA 435

Medium Commercial Vehicles 3 501 – 8 500 
kg Total: 681

FAW 11
Fiat Chrysler 2
Ford Motor Company 4
Hyundai Automotive SA 16
Isuzu Motors South Africa 243
Iveco 37
JMC 14
Mercedes-benz SA 121
Peugeot Citroën South Africa 2
Tata 28
Toyota Hino 138
VECV (Eicher) 8
Volkswagen SA 57

Heavy Commercial Vehicles 8 501 – 16 500 kg Total: 408
FAW 61
Isuzu Motors South Africa 101
Iveco 3
MAN Automotive 8
Mercedes-benz SA 38
Powerstar 11
Tata 36
Toyota Hino 89
UD 59
VECV (Eicher) 1
Volkswagen SA 1

Extra-Heavy Commercial Vehicles > 16 500 kg Total: 991
babcock DAF 17
Daewoo 9
FAW 31
Isuzu Motors South Africa 26
Iveco 30
MAN Automotive 130
Mercedes-benz SA 196
Powerstar 34
Scania 115
Tata 5
Toyota Hino 32
UD 141
VECV (Eicher) 1
Volkswagen SA 5
Volvo Group Southern Africa 219

Buses > 8 500 kg Total: 59
Isuzu Motors South Africa 2
Iveco 2
MAN Automotive 13
Mercedes-benz SA 9
Scania 11
Tata 4
Volkswagen SA 12
Volvo Group Southern Africa 6

statE of tHE coMMErcial 
VEHiclE MarKEt, MaY 2019
The National Association of Automobile Manufacturers of South Africa 
(Naamsa), reported that sales in the medium and heavy truck segments 
showed mixed performance, the first-mentioned accounting for 681 
units – up 0,3 percent compared with the number sold in May last year – 
and the latter, 1 458 units, representing a decline of 14,7 percent.

sHort HaUls
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EvoLuTIoN 
oF THE 
bus boDy

outh Africa’s bus and coach industry is 
perceived to be a dynamic and challenging 
environment, constantly evolving to 
accommodate the needs of bus and coach 
operators who demand lower running 
costs, even lower repair bills, extended 

maintenance and service schedules, as well as improved 
reliability and durability from their vehicles. 

Additionally, in recent years government legislation 
globally has been aimed at reducing vehicle emissions 
and improving passenger and driver safety, encouraging 
bus builders around the world to rethink methods of 
manufacture in order to meet stringent, ever-tightening 
regulations. 

From this perspective, many local constructors have 
begun to utilise a wide range of new materials and 
processes in the manufacturing of bus bodies. Component 
stiffness, crash resistance, as well as the elimination of 
noise, vibration and harshness both inside and outside 
of the vehicle, have all become important aspects of bus 
building.

In terms of body make-up, many local constructors are 
making increased use of lighter, stronger, steel, aluminium 

or alloy, drawing on the expertise of international parent 
companies to ensure the best structural standards and 
using latest anti-corrosion processes to help to protect 
metal elements from damage. For a similar reason, greater 
use is being made of advanced composites for structural 
applications. 

Roof assemblies of modern bus and coach vehicles 
face particularly tough challenges. Apart from obvious 
requirements of long-term structural integrity and 
durability, additional provisions include lowest possible 
weight to improve vehicle handling and fuel economy, 
highest possible strength with regard to roll-over resistance 
and occupant safety, and increased functionality regarding 
the accommodation of items such as air-conditioning units 
or sunroof apertures.

Comfort and safety, along with an ability to perform 
perfectly no matter what the weather conditions, is what 
passengers have come to expect from a bus. Enhanced 
aesthetics and aerodynamics have become more important 
to them, too – and it’s no surprise that even the most basic 
of commuter vehicles have begun to incorporate these 
aspects into their designs, as the past ten years have seen a 
dramatic improvement in the styling of buses and coaches.

front and rEar ModUlEs of ModErn BUsEs 
arE two of tHE Most VisiBlE indicators 
of stYling cHangEs in tHE sEctor – BUt 
transforMation Has occUrrEd in otHEr 

arEas of tHE strUctUrE, too

s
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Front and rear modules of modern 
vehicles are two of the most visible 
indicators of transformation. The use 
of thermoset composites instead 
of steel is now common for such 
applications, and has resulted in 
dramatic alterations in aerodynamic 
performance, with benefits felt in 
reduced fuel consumption.

However, it’s not only styling that 
has undergone significant change. 
Applications must still meet ever-
tougher durability, impact and ease-
of-build requirements, marking a 
shift in some quarters to bonded 
assemblies – which enable weight 
reduction versus mechanically 
fastened systems – again resulting 
in better fuel economy and lower 
emissions. 

Further, the use of adhesives 
and sealants has been shown to 
help to prevent corrosion of metal 

parts, reducing the need for repair. 
Also, apart from offering improved 
resistance to water leakage, adhesive 
systems are said to be instrumental in 
absorbing vibration, helping to lower 
interior noise levels.

Predicted trends for front and 
rear mask applications in the bus 
manufacturing industry include 
increased use of advanced 
composites and the possible use of 
thermoplastic composites such as 
glass-mat reinforced thermoplastic 
composite (GMT) and long-fibre 
injection (LFI).

In addition, bus operators have 
driven a trend towards increased 
interior comfort and functionality 
in recent years, requiring the use 
of a diverse mix of interior plastics, 
fabrics and other materials to 
keep passengers relaxed yet 
secure in the cabin environment. 
Performance requirements for 
interior components have increased, 
too, with higher operational wear 
and tear prerequisites, improved 
environmental performance needs, 
lighter weight and reduced cost.

According to bus construction 
experts, the general trend is towards 
greater use of polypropylene 
composites; the implementation of 
higher occupant impact-protection 
standards; greater restrictions on the 
use of materials containing solvents 
and volatile organic compounds; 
enhanced recycling requirements; 
and stricter interior and exterior noise, 
vibration and harshness limits. 

Connectivity and other electronic 
features are beginning to play a 
significant role, too, in the life of a 
bus, with many that ply long-distance 
routes incorporating Wi-Fi, USb 
ports at every seat, GPS systems 
for navigation and cruise control 
for open-road travelling. Television 
monitors, audio systems, reading 
lights and even refrigeration systems 
to keep drinks cool are commonplace. 

On the subject of cooling, windows 
on commuters of the long-distance 
sort tend to be bonded, tempered 
and tinted, adding stylistic and 
aerodynamic appeal and effectively 
helping to reduce heat build-up in the 
cabin – all of which helps to point to 
the fact that today’s bus bodies have 
come a long, long way. f

We deliver solutions by
providing specified, rolled
and extruded aluminium alloys
and volumes world-wide.

Our team of engineers and
metallurgical specialists are keen to 
work with you. We provide expertise 
to leverage exciting aluminium 
features and benefits.

Hulamin’s fabrication and finishes 
ensure the success of your business.
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YoU HaVE a lot to looK forward to! don’t Miss tHEsE aMazing fEatUrEs in tHE nEXt issUE of 
focUs on transport. issUE 9 will BE pacKEd witH faBUloUs storiEs and articlEs.  looK oUt for:

sUBscriBE to FOCUS ON trANSpOrt ANd LOgIStICS
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focUs on HEaVY 
coMMErcial VEHiclEs 

Sales of new heavy trucks and 
buses declined in May 2019 

by 14,7 percent, to 1 458 units. 
Is this a sign of things to 

come?

satc rEport BacK

The Southern African 
Transport Conference takes 

place in July at the CSIR 
Convention Centre in Pretoria. 

The theme is “Disruptive 
Transport Technologies - is 
southern Africa ready?” We 
bring you all the highlights.

woMEn in transport
 

Gone are the days when 
this industry was dominated 

by men. Today, more and 
more women are making 

their mark on the transport 
and logistics sectors. We 

pay tribute to these amazing 
women.

daf: tHE waY 
forward 

There’s a new man at the 
helm of DAF – at a time that 
it is achieving record sales. 

However, Harry Wolters, the 
newly appointed president 

of DAF Trucks, has no 
intention of resting on his 

laurels...

sEctor spotligHt: 
constrUction

Confidence in South Africa’s 
civil construction sector 

is at the lowest in at least 
22 years and could stay 
that way for some time. 

How has this impacted on 
commercial vehicle sales?

ligHt BrigadE
 

We spent a week behind 
the wheel of the new 

Mitsubishi Triton 4x4 double 
cab in order to bring you 

this no-holds-barred report.

tEcHnologY in 
logistics 

From the Internet of Things and 
Radio Frequency Identification 

(RFID) to drones ... the evolution 
of technology is changing how 
the world does business. We 

report back on major technology 
advances that are changing the 
future of the logistics industry. 

aftErMarKEt focUs

This industry sector has 
witnessed lots of major 

acquisitions and mergers 
over the past year. We delve 
deeper and bring you all the 
latest developments in this 

regard.

in tHE nEXt issUE
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CLASS LEADING COST OF OWNERSHIP
2 Year  

unlimited 
km

Warranty

2 Year/  
120 000km

Service
Plan

Low cost of ownership and operations, Modern styling, 
Unmatched comfort and true versatility.

Head Office: Contact 0600 703 658 |       Tatacommercialvehicle | www.tata.co.za | sales@tata.co.za
Roadside assistance available 24/7 on 0861 11 3370

Eastern Cape: Port Elizabeth 076 637 0077 | Queenstown: 082 496 0662 | Free State: Bethlehem 064 751 6814 | Bloemfontein 082 554 6004
Gauteng: Boksburg 073 128 4369 | Brakpan 072 765 3074 | Langlaagte 082 927 6607 | Meyerton 076 464 2381 | Midrand 082 494 6392
Newlands 083 472 6860 | Pretoria 082 891 3086 | Turffontein 082 887 4074 | KZN: Ladysmith 082 446 9144 | Pinetown 084 300 0572
Richards Bay 083 297 0099 | Mpumalanga: Nelspruit 083 412 0344 | Witbank 076 793 2866 | Northern Cape: Kimberly 083 923 8572
North West: Rustenburg 082 680 0636 | Vryburg 082 334 4612 | Limpopo: Polokwane 071 613 4103 | Western Cape: Cape Town 082 788 8545
George 082 423 5520 | Other Countries: Botswana 00267 7173 7375, Namibia 00264 6126 9127, Swaziland 00268 7605 1785

*T’s & C’s apply. Pictures are for illustrative purposes only. E & EO apply.

TATA ULTRA 814    4.5 TON
Body length 5 to 5.5m

TATA ULTRA 1014    5.5 TON

Modern common rail engine for low fuel consumption   •    Full airbrakes with ABS   •    Widest walkthrough cabin

91
TOUCH
POINTS

FOR MAXIMUM
UPTIME

Body length 6m

www.tata.co.za


58   focUs on transport
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